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For	retailers	and	most	outlets,	marketing	is	an	art	of	persuasion.	Many	different	factors	influence	the	buying	decision	of	the	shoppers	who	walk	into	your	store.	The	most	common	influences	are	the	subtle	and	the	obvious	visual	cues	around	the	outlet,	from	the	order	of	arrangement	and	colors	to	presentation	and	placement	of	products.	When
marketing	new	products,	its	critical	that	you	consider	the	impact	of	colors	on	the	buying	decision.	Research	shows	that	the	proper	use	of	color	increases	brand	recognition	by	80%.	It	also	raises	the	visual	appearance	by	93%.	A	further	85%	of	consumers	buy	because	of	color.How	Much	Colors	Influence	Consumer	DecisionOnce	you	deal	with	eh	issue
of	affordability,	the	visual	appeal	of	an	item	is	the	major	influence	on	a	consumers	buying	decision.	In	fact,	the	color,	make,	look	and	feel	of	a	product	affects	93%	of	the	buying	decision.	This	is	followed	by	texture	which	affects	6%	of	the	buying	decision	and	sounds	and	smell	which	affect	1%	of	the	buying	decision.	Once	a	consumer	starts	walking
towards	an	item	that	has	his	or	her	favorite	color,	the	major	part	of	the	purchasing	decision	has	already	been	made.	When	the	four:	color,	design/texture,	and	smell	are	combined,	the	buying	decision	becomes	powerful.	#1.	Red	in	Marketing	and	BrandingWhen	it	comes	to	personality	and	visual	cues,	red	evokes	strong	emotions,	increases	appetite,
symbolizes	passion	and	love	and	increases	passion	and	intensity.	In	marketing,	it	is	known	to	increase	the	heart	rates,	and	its	mostly	used	on	impulsive	shoppers.	Red	creates	urgency	often	utilized	during	clearance	sales.	It	stimulates	appetite	glands,	and	that	is	why	its	mostly	used	in	lots	of	restaurants.	Its	related	to	survival,	alertness,	safety	and
physical	self.	Its	used	by	Target,	Heinz,	YouTube	and	Netflix.	62-90%	of	shoppers	make	snap	judgments	based	on	the	influence	of	this	color.#2.	Yellow	in	Marketing	and	BrandingThis	color	stimulates	mental	process,	encourages	communication,	strains	the	eyes	but	also	increases	cheerfulness.	In	marketing,	it	represents	optimism,	youthfulness,	and
clarity.	Its	used	to	grab	the	attention	of	window	shoppers.	In	fact,	research	shows	that	its	the	first	color	that	infants	react	to	and	thats	why	its	the	color	used	on	most	baby	products	and	toys.	The	color	has	one	of	the	longest	wavelength	making	it	one	of	the	most	psychologically	compelling	colors.	Its	also	very	visible	and	draws	attention	to	itself.	Too
much	yellow	causes	anxiety	so	you	have	to	find	the	right	balance	when	using	it	in	your	store.	Its	employed	by	Nikon,	IKEA,	CAT,	and	DHL.#3.	Blue	in	Marketing	and	BrandingThis	color	is	mostly	associated	with	water,	and	its	the	preferred	color	for	men.	It	curbs	appetite	and	represents	calmness	and	serenity.	It	increases	productivity,	and	its	mostly
used	in	office	spaces.	It	creates	a	sense	of	security	and	trust	in	a	brand.	People	are	15%	more	likely	to	retain	your	shop	if	its	painted	blue.	Its	also	associated	with	productivity,	and	its	non-invasive.	Blues	sense	of	confidence	is	what	makes	it	the	favorite	color	used	by	financial	institutions.	The	color	is	also	known	to	inspire	loyalty.	The	JP	Morgan,
Facebook,	American	Express,	LinkedIn,	and	Dell	use	this	color	on	their	brands.#4.	Orange	in	Marketing	and	BrandingIt	reflects	enthusiasm	and	excitement	and	shows	warmth.	Its	also	the	color	of	caution.	In	marketing	it	signifies	aggression,	and	its	used	to	influence	impulsive	buyers.	Brands	with	orange	are	viewed	as	cheerful	and	confident.	Its	used
to	create	a	call	to	action	i.e.	subscribe,	buy	or	sell.	The	color	is	associated	with	affordability	and	good	value.	Thats	why	it	is	used	in	thrift	stores	like	Payless	and	Home	Depot.	Amazon,	Nickelodeon,	Hooters,	Mozilla	and	along	with	some	coupon	sites	like	Coupon	Cabin,	Domain	Promo,	FatWallet	also	use	orange	in	their	brands.#5.	Green	in	Marketing
and	BrandingIt	signifies	health,	serenity,	and	tranquility.	It	denotes	nature	and	alleviates	depression.	The	human	eye	is	able	to	designate	the	most	shades	of	green.	It	represents	new	growth.	In	marketing,	it	is	used	in	stores	to	create	a	relaxed	feeling.	It	is	associated	with	the	wealthy.	It	has	long	been	a	symbol	of	fertility.	Also	in	the	color	green,	often
linked	to	feelings	of	optimism	and	risk-taking,	is	strategically	used	in	casino	marketing	to	encourage	gambling	behavior.	Marketers	use	it	to	attract	eco-friendly	clients	to	their	stores.	Green	used	to	be	the	preferred	color	of	wedding	gowns	in	the	15th	century.	Spotify,	Holiday	Inn,	Clash	of	Slots,	Land	Rover,	John	Deere	and	Whole	Foods	use	this
color.#6.	Purple	in	Marketing	and	BrandingIts	the	color	of	royalty,	success,	wealth,	and	wisdom.	In	marketing,	it	is	used	to	soothe	and	calm.	Its	often	used	in	cosmetics	and	anti-aging	products.	Purple	represents	an	imaginative	wise	and	creative	brand.	Yahoo,	Craigslist,	and	Hallmark	use	this	color	on	their	brands.	This	color	is	the	perfect	blend
between	the	stability	of	blue	and	the	energy	and	power	of	red	making	it	the	most	common	color	in	luxury	brand	items.	Its	the	most	used	color	in	the	creative	industries	since	its	the	color	creativity,	mystery,	and	regeneration.	Marketers	have	to	keep	in	mind	that	too	much	purple	invites	distraction	and	introspection.#7.	Black	in	Marketing	and
BrandingThis	is	the	color	of	sophistication,	mystery,	power	and	control.	Its	the	color	used	to	sell	sleek	items,	and	brands	sold	to	those	who	like	reserved	brands.	It	mostly	dominates	the	high-end	cosmetic	packaging	industries,	especially	upscale	lipstick	and	blushes.	When	used	too	much	it	can	be	subliminally	repulsive	as	it	will	denote	negativity	and
oppression.	This	is	also	a	great	color	to	use	as	it	draws	attention	in	a	subtle	and	subsumed	way.	It	is	a	prominent	and	internationally	recognized	color,	and	its	best	used	when	you	want	to	create	a	sterile	or	institutionalized	feeling	in	your	store.	Gucci,	adidas	are	among	the	brands	that	use	black	color.#8.White	in	Marketing	and	BrandingIt	denotes
cleanliness,	purity,	and	safety	and	can	be	used	to	project	neutrality.	White	is	mostly	used	to	add	breathing	space	and	open	up	a	crowded	area.	Its	the	most	common	color	used	by	marketers	when	advertised	coupons	and	price	discounts.	White	is	the	best	color	to	use	when	you	want	to	create	contrast	on	your	shelves	and	aisles	in	an	outlet.	In	fact,	some
of	the	biggest	global	brands	like	Google	use	white	to	create	contrast	on	their	home	pages.	White	is	the	color	of	clarity,	freshness	and	used	to	spark	creativity.	Thats	why	its	the	most	common	color	in	office	blocks.Practical	Use	of	Color	PsychologyMost	tech	firms	use	color	value	or	green	which	creates	a	sense	of	liveliness,	calmness,	and	refreshment.
This,	in	turn,	drives	higher	face-time	of	the	social	media	platforms.	Financial	institutions	use	blue	to	create	a	sense	of	trust,	security,	and	dependability.	Meanwhile,	most	retail	outlets	use	orange	or	green	as	their	brand	colors	to	drive	a	sense	of	cheerful	optimism	and	stability.	Lots	of	food	outlets	have	shades	of	red	in	theory	logo	or	stores	because	of
the	perceived	ability	to	whet	peoples	appetites.Final	Thoughts	The	markets	have	become	more	competitive,	and	product	cycles	have	shortened,	and	therefore	every	marketer	has	to	exploit	each	rule	in	the	book	in	order	to	generate	sales.	Utilizing	the	psychology	of	color	is	common	in	many	industries	including	retail	sales,	real	estate,	fishing,	military,
auto-manufacturers,	and	restaurants.	Subtle	changes	in	color	schemes,	distribution,	and	arrangement	can	influence	both	sales,	brand	loyalty,	conversion,	and	reliability.	At	the	end	of	the	day,	every	firm	has	to	think	through	how	their	brand	colors	affect	customer	reaction	and	the	eventual	sales.More	Resources:1)	Hubspot:	Colors	in	Marketing2)
Entrepreneur:	How	Colors	Impact	Customer	Engagement3)	Psychology	Behind	Developing	Brand	Loyalty4)	Berkeley:	How	Emotions	Influence	Color	Preference	Benefits	Q&A	on	PPC	advertising	Get	expert	advice	Great	PPC	discussions	Stay	updated	with	PPC	news	Quick	support	on	tools	Discounts	and	special	offers	To	help	you	stand	out	with	the
design	of	your	billboards	and	other	print	advertising	we	have	compiled	a	guide	to	how	colour	psychology	is	used	in	advertising.Colour	is	an	integral	part	of	your	advertising	design.	By	using	different	colours,	you	can	direct	the	viewers	eye,	emphasise	important	aspects	or	information,	and	strongly	or	subtly	influence	your	audiences	reaction.	Your
colour	choices	set	the	mood	of	your	print	advertising	and	are	a	complex,	but	very	accessible,	tool	for	evoking	a	range	of	emotions	in	viewers.Learn	the	basics	of	colour	theory	and	how	to	trigger	emotional	responses	with	your	advertising	design	by	adding	a	layer	of	feeling	through	colour,	tones	and	hues.BTW!	If	you	like	my	content,	here	you	can	see
an	article	I	wrote	that	might	interest	you:	40	free	Google	tools	2023Before	delving	into	how	colours	connect	with	emotions,	it	is	important	to	understand	the	basics	of	colour	theory.	Colours	can	be	divided	into	three	levels:	primary,	secondary	and	tertiary	colours.Yellow,	red	and	blue	are	the	three	primary	colours.	Mixing	two	of	them	half	and	half	gives
the	secondary	colours	purple,	green	and	orange.	On	the	colour	wheel,	these	are	among	the	primary	colours.	Tertiary	colours	are	created	by	adding	more	of	one	primary	colour	than	the	other.	This	results	in	something	closer	to	the	primary	colour	and	names	like	blue-green	or	red-orange.Colour	wheel	with	the	primary	colours	yellow,	red	and	blue	at
12,	4	and	8	oclock.	Secondary	and	tertiary	colours	are	in	between	(image	source).Primary,	secondary	and	tertiary	colours	are	highly	saturated	and	are	called	pure	colours	or	hues.	Look	at	their	intensity	and	brightness.Pure>Pure	colours	or	shadesOther	additives	to	the	pure	colours	create	tints,	shades	and	tonesMatiz:	lighter,	paler,	less	intense
colours	created	by	mixing	a	pure	colour	with	white.	The	tints	are	often	called	pastel	colours.Shade:	darker,	duller	colours	created	by	mixing	a	pure	colour	with	black.Hue:	the	addition	of	black	and	white,	and	therefore	grey,	to	a	pure	colour	creates	a	hue.	Adding	different	levels	of	black	and	white	quickly	reduces	the	intensity	of	a	colour.Watch	the
impact	of	colour	temperature	on	these	images.	If	youre	still	wondering	how	colour	psychology	is	used	in	advertising,	take	a	look	at	these	aspects.Colours	on	the	right	side	of	the	colour	wheel	are	generally	perceived	as	warm.	Yellow,	orange	and	red	can	add	warmth	to	your	design.	The	blue	and	green	colours	on	the	left	are	cool	colours	and	can	add	a
chilling	effect	to	your	printed	poster.Colour	Temperature	DifferenceWe	all	have	different	reactions	to	certain	colours,	just	as	we	all	have	different	preferences.	However,	there	are	generalities	about	how	colour	stimulates	us	and,	whether	we	realise	it	or	not,	we	associate	key	concepts	with	certain	colours.	Therefore,	in	your	poster	design	you	can
provoke	an	emotional	response	through	your	choice	of	colours.	This	will	answer	your	question	of	how	colour	psychology	is	used	in	advertising.We	associate	vitality,	warmth	and	energy	with	the	stimulating	colour	red.	It	is	powerful,	dynamic	and	physical,	and	the	sight	of	pure	red	can	increase	arousal	and	blood	pressure.	Red	makes	us	think	of	love	and
affection,	but	also	of	blood	and	fear.	You	can	use	red	to	create	an	energising	and	warming	effect,	a	powerful	presence	or	to	attract	attention.	However,	this	colour	is	also	a	stop	sign	and	can	communicate	aggression,	warning	and	danger.The	most	cheerful	colour	of	the	spectrum,	yellow	triggers	a	range	of	emotions.	We	associate	sunshine,	warmth,
welcome,	joy,	energy,	happiness,	brightness	and	intellect	with	yellow.	It	symbolises	creativity,	as	well	as	optimism,	joy	or	enlightenment.	Yellow	has	a	long	wavelength,	so	it	is	very	visible	and	easy	to	see.	You	can	use	it	to	instil	confidence,	inspiration,	happiness,	self-esteem,	creativity,	kindness	and	generally	to	lift	the	spirit	of	things.	However,	too
much	yellow	can	lead	to	irritation,	anxiety,	anger	or	frustration.Notice	how	the	use	of	the	colour	blue	provokes	a	sense	of	loneliness,	coldness	and	anxiety.	Movie	poster	for	Gravity.Blue	represents	tranquillity,	security,	trust,	reliability	and	peace.	We	associate	the	colour	with	loyalty,	calm,	intellect	and	often	masculinity.	Blue	has	a	calming	effect	and
evokes	a	much	more	intense	mental	response	than	red.	It	makes	us	think	of	water,	freshness	and	air,	and	helps	us	to	concentrate	and	focus.	Unfortunately,	feeling	blue	doesnt	have	a	great	connotation	and	connotes	distance,	loneliness	and	coldness,	so	avoid	too	much	blue	in	your	design.Welcoming	and	stimulating,	orange	combines	the	strength	and
energy	of	red	with	the	cheerfulness	and	positivity	of	yellow.	Our	response	to	this	colour	is	full	of	warmth,	motivation,	enthusiasm,	fun,	freedom,	courage,	kindness	and	success.	Use	it	to	stimulate	and	infuse	freshness,	joy,	sensuality	and	energy.	Too	much	orange	can	be	perceived	as	bland,	ignorant	or	lazy.Green	fuses	the	yellow	of	the	sun	with	the
blue	of	water	in	a	colour	we	associate	with	balance,	harmony,	nature	and	growth.	It	also	balances	both	the	emotional	and	the	logical	and	is	the	colour	that	appears	most	often	in	nature.	The	sight	of	green	is	calming,	restorative,	soothing	and	refreshing	to	the	eye.	Green	comforts	us	and	allows	us	to	calm	down	or	relax.	Green	can	represent	health,
freshness,	the	earth	and	the	environment,	healing	and	hope.	However,	negative	connotations	include	envy,	jealousy,	guilt	and	greed.You	can	create	dramatic	effects	with	purple:	it	symbolises	luxury,	royalty,	nobility,	wealth,	ambition	and	loyalty.	It	also	combines	the	physical	and	the	spiritual	and	can	provoke	thought,	contemplation,	creativity	and
imagination.	The	energy	of	purple	is	soothing,	but	it	focuses	attention	inward,	on	wonder	and	introspection.	It	is	the	colour	of	magic	and	mystery,	but	the	wrong	shades	can	look	cheap.	Dont	overdo	purple.The	pink	is	a	tint	of	red	and	therefore	also	has	a	physical	effect,	but	is	more	calming	than	stimulating.	This	lower	intensity	can	evoke	compassion,
happiness,	warmth	and	tranquillity.	We	associate	love	and	infatuation	with	pink,	but	it	is	also	an	overused	colour	in	pop	culture	and	too	much	pink	can	seem	immature	or	exhausting.	Use	pink	appropriately	to	show	affection,	understanding	and	compassion.	We	often	think	of	wholesome,	sweet	and	playful	things	when	we	see	pink.Although	the	brown
colour	does	not	stand	out	in	this	advertisement,	it	fits	perfectly	with	the	wood	theme	by	creating	a	sense	of	reliability	and	security.Advertising	with	brown	for	carpentersTones	of	brown	evoke	sensual	feelings:	chocolate,	coffee,	earth.	At	the	same	time,	brown	is	more	grounding	than	uplifting,	offering	comfort,	protection,	security,	support	and
structure.	Brown	makes	us	feel	serious	or	belonging	and	invokes	reliability.	On	the	negative	side,	brown	can	appear	reserved,	dogmatic	or	conservativeIt	is	quite	easy	to	create	strong	contrasts	with	black	and	evoke	strong	reactions	through	dramatic	effects.	Black	can	introduce	elegance,	sophistication,	seriousness,	control	or	even	independence.	Use
black	for	high	contrast,	high	legibility	and	strong	contours.	You	can	convey	authority,	power,	class,	formality	and	strength	with	black,	but	too	much	can	overwhelm,	depress	and	create	sadness	or	emptiness.	Remember	that	black	is	very	reserved	because	it	is	the	absence	of	all	colours.	Black	speaks	powerfully	in	comforting	enclosures	and	as
professionalism,	but	avoid	associations	of	melancholy	or	death.In	poster	design,	white	areas	lack	printed	colour.	Use	white	to	de-clutter,	bring	mental	clarity,	clean	surfaces	and	a	sense	of	purity,	freshness,	innocence	or	goodness.	We	associate	cleanliness,	peace,	new	beginnings,	refreshment,	air,	open	space	and	health	with	white.	It	can	create
balance,	equality	and	simplicity,	highlighting	a	concept	or	idea.	Too	much	white	space	can	create	ideas	of	isolation,	emptiness,	loneliness	or	unthought	out	design.To	find	out	a	little	more	about	how	colour	psychology	is	used	in	advertising	visit	our	colour	psychology	section	and	go	through	each	of	them.When	you	have	a	clear	concept	for	your	print
poster	design,	it	should	be	fairly	straightforward	to	choose	a	colour	that	best	matches	the	type	of	emotional	response	you	want	to	elicit	from	your	target	audience.	Combining	individual	colours	can	be	a	little	trickier:	you	need	to	contrast,	balance	or	harmonise	the	colours	appropriately,	so	that	they	contribute	to	the	overall	effect,	while	still	standing
out	with	your	poster.In	general,	high	contrast	is	a	good	choice	for	important	content.	Go	for	visibility	and	readability,	but	keep	in	mind	that	if	everything	is	high	contrast,	nothing	can	stand	out.	To	get	the	best	effects,	you	have	to	learn	to	master	the	art	of	creating	a	colour	scheme	that	gives	you	contrast	options,	as	well	as	balance	and	harmony,	while
keeping	things	to	a	minimum.The	colour	wheel	is	your	starting	point	for	building	a	poster	colour	palette.	Keeping	colour	schemes	simple	is	a	safe	bet,	so	choose	2	or	3	colours.	This	is	one	of	the	pillars	of	knowing	how	to	use	colour	psychology	in	advertising.Two	colours	with	opposite	positions	on	the	colour	wheel	are	called	complementary	colours.
Their	missing	part	is	on	the	other	side	of	the	wheel,	thus	creating	an	attraction.	If	you	look	at	the	primary	colour	blue,	you	will	see	that	it	is	complementary	to	orange,	which	is	made	up	of	the	primary	colours	yellow	and	red.	If	blue	is	added,	it	is	complete.	Similarly,	yellow	and	purple	and	red	and	green	are	opposites.	Complementary	colours	allow	you
to	build	basic	palettes.	When	designing	your	poster,	stick	to	a	ratio	where	the	primary	colour	dominates,	approximately	7:3.To	give	you	more	options,	you	can	create	your	colour	palette	by	splitting	the	complementary	colour.	Choose	a	primary	colour	and	then	add	the	two	colours	adjacent	to	its	opposite	colour	to	your	selection.	If	red	is	your	primary
colour,	you	can	use	green-blue	and	green-yellow	as	your	two	complementary	colours.	These	palettes	have	less	tension,	but	still	offer	enough	excitement	for	the	eye	and	the	ability	to	evoke	dynamic	and	meaningful	responses.If	you	are	looking	for	more	subdued	and	harmonious	responses,	you	can	choose	related	colours	that	reside	next	to	each	other	on
the	colour	wheel.	These	wont	clash	as	opposites	and	are	great	for	pleasing	and	relaxing	posters	with	a	balance.	To	go	further	in	one	direction,	choose	a	primary	colour	and	create	a	palette	with	its	shades,	shadows	and	tones.	This	monochromatic	approach	can	be	used	alone	or	contrasted	with	a	complementary	colour.For	more	sophisticated	colour
combinations,	place	the	shape	of	a	triangle,	rectangle	or	square	within	the	colour	wheel	and	use	the	three	or	four	colours	at	the	respective	corners,	such	as	orange,	red,	blue	and	green.	Again,	proportion	is	important:	avoid	visual	noise	by	choosing	a	dominant	colour,	and	using	the	remaining	colours	to	highlight.	Psychologically,	a	combination	of
triangles	is	more	stable	while	offering	vibrant	colours.With	guidance	on	how	colour	psychology	is	used	in	advertising,	you	should	now	be	able	to	evoke	the	emotional	responses	you	want	from	your	audience	with	your	printed	posters.	Be	sure	to	also	read	our	article	on	how	to	stand	out	with	great	advertising	design	and	let	us	know	in	the	comments	how
you	use	colour	in	your	print	marketing	and	advertising	campaigns.	For	retailers	and	most	outlets,	marketing	is	an	art	of	persuasion.	Many	different	factors	influence	the	buying	decision	of	the	shoppers	who	walk	into	your	store.	The	most	common	influences	are	the	subtle	and	the	obvious	visual	cues	around	the	outlet,	from	the	order	of	arrangement
and	colors	to	presentation	and	placement	of	products.	When	marketing	new	products,	its	critical	that	you	consider	the	impact	of	colors	on	the	buying	decision.	Research	shows	that	the	proper	use	of	color	increases	brand	recognition	by	80%.	It	also	raises	the	visual	appearance	by	93%.	A	further	85%	of	consumers	buy	because	of	color.How	Much
Colors	Influence	Consumer	DecisionOnce	you	deal	with	eh	issue	of	affordability,	the	visual	appeal	of	an	item	is	the	major	influence	on	a	consumers	buying	decision.	In	fact,	the	color,	make,	look	and	feel	of	a	product	affects	93%	of	the	buying	decision.	This	is	followed	by	texture	which	affects	6%	of	the	buying	decision	and	sounds	and	smell	which	affect
1%	of	the	buying	decision.	Once	a	consumer	starts	walking	towards	an	item	that	has	his	or	her	favorite	color,	the	major	part	of	the	purchasing	decision	has	already	been	made.	When	the	four:	color,	design/texture,	and	smell	are	combined,	the	buying	decision	becomes	powerful.	#1.	Red	in	Marketing	and	BrandingWhen	it	comes	to	personality	and
visual	cues,	red	evokes	strong	emotions,	increases	appetite,	symbolizes	passion	and	love	and	increases	passion	and	intensity.	In	marketing,	it	is	known	to	increase	the	heart	rates,	and	its	mostly	used	on	impulsive	shoppers.	Red	creates	urgency	often	utilized	during	clearance	sales.	It	stimulates	appetite	glands,	and	that	is	why	its	mostly	used	in	lots	of
restaurants.	Its	related	to	survival,	alertness,	safety	and	physical	self.	Its	used	by	Target,	Heinz,	YouTube	and	Netflix.	62-90%	of	shoppers	make	snap	judgments	based	on	the	influence	of	this	color.#2.	Yellow	in	Marketing	and	BrandingThis	color	stimulates	mental	process,	encourages	communication,	strains	the	eyes	but	also	increases	cheerfulness.	In
marketing,	it	represents	optimism,	youthfulness,	and	clarity.	Its	used	to	grab	the	attention	of	window	shoppers.	In	fact,	research	shows	that	its	the	first	color	that	infants	react	to	and	thats	why	its	the	color	used	on	most	baby	products	and	toys.	The	color	has	one	of	the	longest	wavelength	making	it	one	of	the	most	psychologically	compelling	colors.	Its
also	very	visible	and	draws	attention	to	itself.	Too	much	yellow	causes	anxiety	so	you	have	to	find	the	right	balance	when	using	it	in	your	store.	Its	employed	by	Nikon,	IKEA,	CAT,	and	DHL.#3.	Blue	in	Marketing	and	BrandingThis	color	is	mostly	associated	with	water,	and	its	the	preferred	color	for	men.	It	curbs	appetite	and	represents	calmness	and
serenity.	It	increases	productivity,	and	its	mostly	used	in	office	spaces.	It	creates	a	sense	of	security	and	trust	in	a	brand.	People	are	15%	more	likely	to	retain	your	shop	if	its	painted	blue.	Its	also	associated	with	productivity,	and	its	non-invasive.	Blues	sense	of	confidence	is	what	makes	it	the	favorite	color	used	by	financial	institutions.	The	color	is
also	known	to	inspire	loyalty.	The	JP	Morgan,	Facebook,	American	Express,	LinkedIn,	and	Dell	use	this	color	on	their	brands.#4.	Orange	in	Marketing	and	BrandingIt	reflects	enthusiasm	and	excitement	and	shows	warmth.	Its	also	the	color	of	caution.	In	marketing	it	signifies	aggression,	and	its	used	to	influence	impulsive	buyers.	Brands	with	orange
are	viewed	as	cheerful	and	confident.	Its	used	to	create	a	call	to	action	i.e.	subscribe,	buy	or	sell.	The	color	is	associated	with	affordability	and	good	value.	Thats	why	it	is	used	in	thrift	stores	like	Payless	and	Home	Depot.	Amazon,	Nickelodeon,	Hooters,	Mozilla	and	along	with	some	coupon	sites	like	Coupon	Cabin,	Domain	Promo,	FatWallet	also	use
orange	in	their	brands.#5.	Green	in	Marketing	and	BrandingIt	signifies	health,	serenity,	and	tranquility.	It	denotes	nature	and	alleviates	depression.	The	human	eye	is	able	to	designate	the	most	shades	of	green.	It	represents	new	growth.	In	marketing,	it	is	used	in	stores	to	create	a	relaxed	feeling.	It	is	associated	with	the	wealthy.	It	has	long	been	a
symbol	of	fertility.	Also	in	the	color	green,	often	linked	to	feelings	of	optimism	and	risk-taking,	is	strategically	used	in	casino	marketing	to	encourage	gambling	behavior.	Marketers	use	it	to	attract	eco-friendly	clients	to	their	stores.	Green	used	to	be	the	preferred	color	of	wedding	gowns	in	the	15th	century.	Spotify,	Holiday	Inn,	Clash	of	Slots,	Land
Rover,	John	Deere	and	Whole	Foods	use	this	color.#6.	Purple	in	Marketing	and	BrandingIts	the	color	of	royalty,	success,	wealth,	and	wisdom.	In	marketing,	it	is	used	to	soothe	and	calm.	Its	often	used	in	cosmetics	and	anti-aging	products.	Purple	represents	an	imaginative	wise	and	creative	brand.	Yahoo,	Craigslist,	and	Hallmark	use	this	color	on	their
brands.	This	color	is	the	perfect	blend	between	the	stability	of	blue	and	the	energy	and	power	of	red	making	it	the	most	common	color	in	luxury	brand	items.	Its	the	most	used	color	in	the	creative	industries	since	its	the	color	creativity,	mystery,	and	regeneration.	Marketers	have	to	keep	in	mind	that	too	much	purple	invites	distraction	and
introspection.#7.	Black	in	Marketing	and	BrandingThis	is	the	color	of	sophistication,	mystery,	power	and	control.	Its	the	color	used	to	sell	sleek	items,	and	brands	sold	to	those	who	like	reserved	brands.	It	mostly	dominates	the	high-end	cosmetic	packaging	industries,	especially	upscale	lipstick	and	blushes.	When	used	too	much	it	can	be	subliminally
repulsive	as	it	will	denote	negativity	and	oppression.	This	is	also	a	great	color	to	use	as	it	draws	attention	in	a	subtle	and	subsumed	way.	It	is	a	prominent	and	internationally	recognized	color,	and	its	best	used	when	you	want	to	create	a	sterile	or	institutionalized	feeling	in	your	store.	Gucci,	adidas	are	among	the	brands	that	use	black	color.#8.White
in	Marketing	and	BrandingIt	denotes	cleanliness,	purity,	and	safety	and	can	be	used	to	project	neutrality.	White	is	mostly	used	to	add	breathing	space	and	open	up	a	crowded	area.	Its	the	most	common	color	used	by	marketers	when	advertised	coupons	and	price	discounts.	White	is	the	best	color	to	use	when	you	want	to	create	contrast	on	your
shelves	and	aisles	in	an	outlet.	In	fact,	some	of	the	biggest	global	brands	like	Google	use	white	to	create	contrast	on	their	home	pages.	White	is	the	color	of	clarity,	freshness	and	used	to	spark	creativity.	Thats	why	its	the	most	common	color	in	office	blocks.Practical	Use	of	Color	PsychologyMost	tech	firms	use	color	value	or	green	which	creates	a
sense	of	liveliness,	calmness,	and	refreshment.	This,	in	turn,	drives	higher	face-time	of	the	social	media	platforms.	Financial	institutions	use	blue	to	create	a	sense	of	trust,	security,	and	dependability.	Meanwhile,	most	retail	outlets	use	orange	or	green	as	their	brand	colors	to	drive	a	sense	of	cheerful	optimism	and	stability.	Lots	of	food	outlets	have
shades	of	red	in	theory	logo	or	stores	because	of	the	perceived	ability	to	whet	peoples	appetites.Final	Thoughts	The	markets	have	become	more	competitive,	and	product	cycles	have	shortened,	and	therefore	every	marketer	has	to	exploit	each	rule	in	the	book	in	order	to	generate	sales.	Utilizing	the	psychology	of	color	is	common	in	many	industries
including	retail	sales,	real	estate,	fishing,	military,	auto-manufacturers,	and	restaurants.	Subtle	changes	in	color	schemes,	distribution,	and	arrangement	can	influence	both	sales,	brand	loyalty,	conversion,	and	reliability.	At	the	end	of	the	day,	every	firm	has	to	think	through	how	their	brand	colors	affect	customer	reaction	and	the	eventual	sales.More
Resources:1)	Hubspot:	Colors	in	Marketing2)	Entrepreneur:	How	Colors	Impact	Customer	Engagement3)	Psychology	Behind	Developing	Brand	Loyalty4)	Berkeley:	How	Emotions	Influence	Color	Preference	For	retailers	and	most	outlets,	marketing	is	an	art	of	persuasion.	Many	different	factors	influence	the	buying	decision	of	the	shoppers	who	walk
into	your	store.	The	most	common	influences	are	the	subtle	and	the	obvious	visual	cues	around	the	outlet,	from	the	order	of	arrangement	and	colors	to	presentation	and	placement	of	products.	When	marketing	new	products,	its	critical	that	you	consider	the	impact	of	colors	on	the	buying	decision.	Research	shows	that	the	proper	use	of	color	increases
brand	recognition	by	80%.	It	also	raises	the	visual	appearance	by	93%.	A	further	85%	of	consumers	buy	because	of	color.How	Much	Colors	Influence	Consumer	DecisionOnce	you	deal	with	eh	issue	of	affordability,	the	visual	appeal	of	an	item	is	the	major	influence	on	a	consumers	buying	decision.	In	fact,	the	color,	make,	look	and	feel	of	a	product
affects	93%	of	the	buying	decision.	This	is	followed	by	texture	which	affects	6%	of	the	buying	decision	and	sounds	and	smell	which	affect	1%	of	the	buying	decision.	Once	a	consumer	starts	walking	towards	an	item	that	has	his	or	her	favorite	color,	the	major	part	of	the	purchasing	decision	has	already	been	made.	When	the	four:	color,	design/texture,
and	smell	are	combined,	the	buying	decision	becomes	powerful.	#1.	Red	in	Marketing	and	BrandingWhen	it	comes	to	personality	and	visual	cues,	red	evokes	strong	emotions,	increases	appetite,	symbolizes	passion	and	love	and	increases	passion	and	intensity.	In	marketing,	it	is	known	to	increase	the	heart	rates,	and	its	mostly	used	on	impulsive
shoppers.	Red	creates	urgency	often	utilized	during	clearance	sales.	It	stimulates	appetite	glands,	and	that	is	why	its	mostly	used	in	lots	of	restaurants.	Its	related	to	survival,	alertness,	safety	and	physical	self.	Its	used	by	Target,	Heinz,	YouTube	and	Netflix.	62-90%	of	shoppers	make	snap	judgments	based	on	the	influence	of	this	color.#2.	Yellow	in
Marketing	and	BrandingThis	color	stimulates	mental	process,	encourages	communication,	strains	the	eyes	but	also	increases	cheerfulness.	In	marketing,	it	represents	optimism,	youthfulness,	and	clarity.	Its	used	to	grab	the	attention	of	window	shoppers.	In	fact,	research	shows	that	its	the	first	color	that	infants	react	to	and	thats	why	its	the	color
used	on	most	baby	products	and	toys.	The	color	has	one	of	the	longest	wavelength	making	it	one	of	the	most	psychologically	compelling	colors.	Its	also	very	visible	and	draws	attention	to	itself.	Too	much	yellow	causes	anxiety	so	you	have	to	find	the	right	balance	when	using	it	in	your	store.	Its	employed	by	Nikon,	IKEA,	CAT,	and	DHL.#3.	Blue	in
Marketing	and	BrandingThis	color	is	mostly	associated	with	water,	and	its	the	preferred	color	for	men.	It	curbs	appetite	and	represents	calmness	and	serenity.	It	increases	productivity,	and	its	mostly	used	in	office	spaces.	It	creates	a	sense	of	security	and	trust	in	a	brand.	People	are	15%	more	likely	to	retain	your	shop	if	its	painted	blue.	Its	also
associated	with	productivity,	and	its	non-invasive.	Blues	sense	of	confidence	is	what	makes	it	the	favorite	color	used	by	financial	institutions.	The	color	is	also	known	to	inspire	loyalty.	The	JP	Morgan,	Facebook,	American	Express,	LinkedIn,	and	Dell	use	this	color	on	their	brands.#4.	Orange	in	Marketing	and	BrandingIt	reflects	enthusiasm	and
excitement	and	shows	warmth.	Its	also	the	color	of	caution.	In	marketing	it	signifies	aggression,	and	its	used	to	influence	impulsive	buyers.	Brands	with	orange	are	viewed	as	cheerful	and	confident.	Its	used	to	create	a	call	to	action	i.e.	subscribe,	buy	or	sell.	The	color	is	associated	with	affordability	and	good	value.	Thats	why	it	is	used	in	thrift	stores
like	Payless	and	Home	Depot.	Amazon,	Nickelodeon,	Hooters,	Mozilla	and	along	with	some	coupon	sites	like	Coupon	Cabin,	Domain	Promo,	FatWallet	also	use	orange	in	their	brands.#5.	Green	in	Marketing	and	BrandingIt	signifies	health,	serenity,	and	tranquility.	It	denotes	nature	and	alleviates	depression.	The	human	eye	is	able	to	designate	the
most	shades	of	green.	It	represents	new	growth.	In	marketing,	it	is	used	in	stores	to	create	a	relaxed	feeling.	It	is	associated	with	the	wealthy.	It	has	long	been	a	symbol	of	fertility.	Also	in	the	color	green,	often	linked	to	feelings	of	optimism	and	risk-taking,	is	strategically	used	in	casino	marketing	to	encourage	gambling	behavior.	Marketers	use	it	to
attract	eco-friendly	clients	to	their	stores.	Green	used	to	be	the	preferred	color	of	wedding	gowns	in	the	15th	century.	Spotify,	Holiday	Inn,	Clash	of	Slots,	Land	Rover,	John	Deere	and	Whole	Foods	use	this	color.#6.	Purple	in	Marketing	and	BrandingIts	the	color	of	royalty,	success,	wealth,	and	wisdom.	In	marketing,	it	is	used	to	soothe	and	calm.	Its
often	used	in	cosmetics	and	anti-aging	products.	Purple	represents	an	imaginative	wise	and	creative	brand.	Yahoo,	Craigslist,	and	Hallmark	use	this	color	on	their	brands.	This	color	is	the	perfect	blend	between	the	stability	of	blue	and	the	energy	and	power	of	red	making	it	the	most	common	color	in	luxury	brand	items.	Its	the	most	used	color	in	the
creative	industries	since	its	the	color	creativity,	mystery,	and	regeneration.	Marketers	have	to	keep	in	mind	that	too	much	purple	invites	distraction	and	introspection.#7.	Black	in	Marketing	and	BrandingThis	is	the	color	of	sophistication,	mystery,	power	and	control.	Its	the	color	used	to	sell	sleek	items,	and	brands	sold	to	those	who	like	reserved
brands.	It	mostly	dominates	the	high-end	cosmetic	packaging	industries,	especially	upscale	lipstick	and	blushes.	When	used	too	much	it	can	be	subliminally	repulsive	as	it	will	denote	negativity	and	oppression.	This	is	also	a	great	color	to	use	as	it	draws	attention	in	a	subtle	and	subsumed	way.	It	is	a	prominent	and	internationally	recognized	color,	and
its	best	used	when	you	want	to	create	a	sterile	or	institutionalized	feeling	in	your	store.	Gucci,	adidas	are	among	the	brands	that	use	black	color.#8.White	in	Marketing	and	BrandingIt	denotes	cleanliness,	purity,	and	safety	and	can	be	used	to	project	neutrality.	White	is	mostly	used	to	add	breathing	space	and	open	up	a	crowded	area.	Its	the	most
common	color	used	by	marketers	when	advertised	coupons	and	price	discounts.	White	is	the	best	color	to	use	when	you	want	to	create	contrast	on	your	shelves	and	aisles	in	an	outlet.	In	fact,	some	of	the	biggest	global	brands	like	Google	use	white	to	create	contrast	on	their	home	pages.	White	is	the	color	of	clarity,	freshness	and	used	to	spark
creativity.	Thats	why	its	the	most	common	color	in	office	blocks.Practical	Use	of	Color	PsychologyMost	tech	firms	use	color	value	or	green	which	creates	a	sense	of	liveliness,	calmness,	and	refreshment.	This,	in	turn,	drives	higher	face-time	of	the	social	media	platforms.	Financial	institutions	use	blue	to	create	a	sense	of	trust,	security,	and
dependability.	Meanwhile,	most	retail	outlets	use	orange	or	green	as	their	brand	colors	to	drive	a	sense	of	cheerful	optimism	and	stability.	Lots	of	food	outlets	have	shades	of	red	in	theory	logo	or	stores	because	of	the	perceived	ability	to	whet	peoples	appetites.Final	Thoughts	The	markets	have	become	more	competitive,	and	product	cycles	have
shortened,	and	therefore	every	marketer	has	to	exploit	each	rule	in	the	book	in	order	to	generate	sales.	Utilizing	the	psychology	of	color	is	common	in	many	industries	including	retail	sales,	real	estate,	fishing,	military,	auto-manufacturers,	and	restaurants.	Subtle	changes	in	color	schemes,	distribution,	and	arrangement	can	influence	both	sales,	brand
loyalty,	conversion,	and	reliability.	At	the	end	of	the	day,	every	firm	has	to	think	through	how	their	brand	colors	affect	customer	reaction	and	the	eventual	sales.More	Resources:1)	Hubspot:	Colors	in	Marketing2)	Entrepreneur:	How	Colors	Impact	Customer	Engagement3)	Psychology	Behind	Developing	Brand	Loyalty4)	Berkeley:	How	Emotions
Influence	Color	Preference	In	advertising,	color	is	very	important	because	it	affects	consumer	behavior,	brand	associations,	and	emotions.	Advertisers	need	to	grasp	color	psychology	in	order	to	connect	with	their	target	audience	and	convey	their	message	effectively.	According	to	research,	certain	hues	can	evoke	particular	feelings,	which	can	be	used
to	create	powerful	marketing	campaigns.	Advertisers	can	communicate	a	brands	personality	and	values	by	using	colors,	which	have	symbolic	meanings.	Key	Takeaways	Color	in	advertising	has	a	powerful	psychological	impact	on	consumers,	influencing	their	emotions	and	perceptions.	Utilizing	color	strategically	can	evoke	specific	emotions	and	create
strong	brand	associations	in	the	minds	of	consumers.	Effective	and	memorable	advertisements	can	be	created	by	leveraging	color	psychology	to	appeal	to	target	audiences.	In	the	digital	marketing	landscape,	creative	advertising	can	stand	out	by	effectively	leveraging	color	to	capture	attention.	Maximizing	the	impact	of	color	in	paid	advertising	and
PPC	campaigns	can	lead	to	higher	engagement	and	conversion	rates.	The	Power	of	Color	in	Advertising	Colors	play	a	crucial	role	in	advertising	by	influencing	consumer	perceptions	and	emotions.	For	example,	red	is	popular	in	the	food	and	beverage	industry	because	it	conveys	passion,	excitement,	and	urgency.	In	contrast,	blue	is	often	used	by
financial	institutions	and	healthcare	organizations	because	it	is	associated	with	professionalism,	dependability,	and	trust.	By	understanding	color	psychology,	advertisers	can	select	colors	that	align	with	their	brand	identity	and	resonate	with	their	target	audience.	Impact	of	Color	on	Consumer	Behavior	Color	can	significantly	affect	consumer	behavior
and	purchase	decisions.	Studies	show	that	color	alone	can	account	for	up	to	90%	of	snap	judgments	made	about	products.	This	underscores	the	importance	of	using	the	right	colors	in	advertising	to	attract	viewers	and	encourage	action.	Whether	its	creating	a	sense	of	calm	and	trust	or	urgency	and	excitement,	the	psychological	impact	of	color	is	a
vital	factor	in	advertising	effectiveness.	Warm	Colors:	Energy	and	Excitement	Warm	colors	like	red,	orange,	and	yellow	are	associated	with	energy,	excitement,	and	optimism.	These	colors	are	popular	for	sales	and	promotions	because	they	create	a	sense	of	urgency	and	motivate	action.	Cool	Colors:	Trust	and	Calm	Conversely,	cool	colors	like	blue,
green,	and	purple	convey	calmness,	trust,	and	dependability.	These	colors	are	suitable	for	brands	in	the	banking	and	healthcare	sectors	as	they	communicate	professionalism	and	stability.	Color	Branding:	Building	Loyalty	and	Recognition	Color	branding	is	the	process	of	associating	a	brand	with	specific	colors	to	enhance	recognition	and	recall.
Consistent	use	of	certain	colors	in	advertising	can	help	consumers	quickly	identify	and	remember	a	brand.	For	instance,	red	and	white	are	instantly	linked	to	Coca-Cola,	while	blue	and	yellow	are	synonymous	with	IKEA.	Through	color	psychology,	marketers	can	establish	strong	brand	associations	that	boost	consumer	recognition	and	loyalty.	Creating
Effective	Advertisements	with	Color	Psychology	Advertisers	can	strategically	use	color	to	capture	attention,	communicate	their	brand	message,	and	leave	a	lasting	impression.	One	effective	strategy	is	using	contrasting	colors	to	highlight	important	details.	For	example,	complementary	colors	like	orange	and	blue	or	red	and	green	can	create	visual
impact	and	draw	attention	to	calls	to	action.	Bold,	vivid	colors	can	evoke	enthusiasm	and	energy,	while	softer	tones	convey	refinement	and	elegance.	Consistent	Branding	Across	Channels	Using	a	consistent	color	scheme	across	various	marketing	channels	helps	develop	a	strong	visual	identity	for	a	brand.	Consistency	in	packaging,	branding
materials,	and	advertisements	strengthens	brand	recognition	and	fosters	trust	and	loyalty	among	consumers.	By	leveraging	color	psychology,	advertisers	can	create	memorable	ads	that	effectively	communicate	their	brand	message.	Standing	Out	in	Digital	Marketing	In	the	competitive	digital	marketing	landscape,	advertisers	must	think	creatively	to
stand	out.	Color	can	play	a	crucial	role	in	making	ads	noticeable	and	engaging.	Vivid,	bold	colors	help	ads	stand	out	in	crowded	social	media	feeds	and	search	engine	results,	increasing	the	chances	of	capturing	viewer	attention	and	driving	interaction.	Emotional	Connection	Through	Color	Creative	advertising	can	also	use	color	psychology	to	evoke
specific	emotions	and	build	strong	connections	with	the	target	audience.	By	carefully	selecting	colors	that	align	with	the	brands	message	and	values,	advertisers	can	create	ads	that	resonate	emotionally	with	viewers,	enhancing	consumer	engagement	and	brand	recall.	Optimizing	Color	Use	in	Paid	Advertising	Color	optimization	is	essential	for
boosting	engagement	and	conversions	in	PPC	and	paid	advertising	campaigns.	Using	contrasting	colors	to	highlight	key	elements,	such	as	calls	to	action,	can	draw	attention	and	drive	clicks.	Understanding	the	psychological	effects	of	different	hues	allows	advertisers	to	create	ads	that	connect	more	deeply	with	their	target	audience,	leading	to	higher
engagement	levels	and	conversion	rates.	Consistency	in	Ad	Creatives	and	Landing	Pages	Ensuring	consistent	color	usage	across	ad	creatives	and	landing	pages	helps	reinforce	brand	recognition	and	provides	a	seamless	user	experience.	By	aligning	colors	with	the	brands	identity,	advertisers	can	increase	click-through	rates,	improve	engagement,	and
drive	conversions.	Case	Studies:	Successful	Use	of	Color	in	Branding	Coca-Cola	and	the	Power	of	Red	Coca-Colas	consistent	use	of	bright	red	in	its	branding	and	advertising	conveys	energy,	excitement,	and	passion.	This	deliberate	color	choice	has	helped	Coca-Cola	establish	strong	brand	recognition	and	loyalty	among	consumers.	Whole	Foods
Market	and	the	Symbolism	of	Green	Whole	Foods	Market	uses	green	to	symbolize	sustainability,	health,	and	organic	products.	This	color	choice	aligns	with	the	brands	commitment	to	eco-friendly	practices	and	resonates	with	its	health-conscious	audience.	Apples	Elegance	with	White	Apple	uses	clean,	minimalist	white	in	its	branding	to	convey
elegance,	innovation,	and	simplicity.	This	strategic	use	of	color	has	strengthened	Apples	position	as	a	leader	in	design	and	technology,	creating	a	strong	emotional	connection	with	its	audience.	Tips	for	Using	Color	Psychology	in	Advertising	Know	Your	Audience:	Consider	the	demographics	and	psychographics	of	your	target	audience	when	selecting
colors,	as	different	colors	can	evoke	different	emotions	and	cultural	meanings.	Maintain	Consistency:	Use	the	same	colors	across	all	marketing	materials	to	build	a	strong	visual	identity	and	enhance	brand	recognition.	Experiment	with	Combinations:	A/B	test	different	color	combinations	to	find	what	resonates	best	with	your	audience	and	boosts
engagement.	Consider	Context:	Take	into	account	the	platform	where	your	ads	will	appear,	as	different	platforms	have	varying	color	schemes	and	interfaces.	Leverage	Contrast:	Use	contrasting	colors	to	highlight	important	information	and	calls	to	action,	making	them	more	noticeable	and	engaging.	By	incorporating	these	tips	into	your	advertising
strategy,	you	can	use	color	psychology	to	create	impactful	ads	that	resonate	with	your	target	audience	and	enhance	consumer	engagement.	If	youre	interested	in	learning	more	about	how	to	effectively	use	color	in	advertising	as	part	of	a	comprehensive	social	media	marketing	plan,	check	out	this	article	on	social	media	marketing	plan.	It	provides
valuable	insights	into	maximizing	brand	visibility	and	engagement	through	organic	social	media	marketing	audits,	which	can	be	enhanced	by	understanding	the	psychology	of	color	in	advertising.	FAQs	What	is	the	psychology	of	color	in	advertising?	The	psychology	of	color	in	advertising	is	the	study	of	how	different	colors	can	evoke	emotional	and
psychological	responses	in	consumers.	It	explores	how	colors	can	influence	perceptions,	attitudes,	and	behaviors	towards	a	product	or	brand.	How	can	colors	be	used	effectively	in	advertising?	Colors	can	be	used	effectively	in	advertising	by	understanding	the	psychological	associations	of	different	colors	and	using	them	to	convey	the	desired	message
or	evoke	specific	emotions.	For	example,	using	red	to	create	a	sense	of	urgency	or	excitement,	or	using	blue	to	convey	trust	and	reliability.	What	are	some	common	associations	with	specific	colors	in	advertising?	Some	common	associations	with	specific	colors	in	advertising	include	red	for	passion,	energy,	and	urgency;	blue	for	trust,	reliability,	and
calmness;	green	for	nature,	health,	and	wealth;	yellow	for	optimism,	happiness,	and	warmth;	and	purple	for	luxury,	creativity,	and	wisdom.	How	can	the	use	of	color	in	advertising	impact	consumer	behavior?	The	use	of	color	in	advertising	can	impact	consumer	behavior	by	influencing	perceptions,	attitudes,	and	emotions.	It	can	attract	attention,
create	a	memorable	brand	image,	and	influence	purchasing	decisions.	For	example,	using	warm	colors	like	red	and	orange	can	stimulate	appetite	and	impulse	buying	in	food	advertising.	What	are	some	best	practices	for	using	color	in	advertising	effectively?	Some	best	practices	for	using	color	in	advertising	effectively	include	understanding	the	target
audience	and	their	cultural	associations	with	colors,	using	color	combinations	that	complement	the	brands	message	and	personality,	and	testing	different	color	schemes	to	see	which	resonates	best	with	the	target	market.	Share	copy	and	redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	Adapt	remix,	transform,
and	build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Attribution	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and	indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor
endorses	you	or	your	use.	ShareAlike	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	You	may	not	apply	legal	terms	or	technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	You	do	not	have	to	comply	with
the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an	applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the	permissions	necessary	for	your	intended	use.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.
Whether	natural	or	artificial,	colour	is	everywhere.	Mostpeople	have	a	favourite	colour	but	may	not	have	considered	the	wider	impactcolours	have	on	our	mood	and	day	to	day	life	choices;	whether	thats	the	foodwe	eat,	what	we	wear	or	how	productive	we	are	at	work.	Everyone	is	individual,	and	aspects	such	as	culture,experiences,	context	and
personal	preference	all	influence	how	colour	affectsus.	Even	so,	there	are	widely	held	beliefs	and	research	which	show	that	certaincolours	produce	different	emotional	and	physical	responses	amongst	the	majorityof	people.	Here	we	will	discuss	the	psychology	of	colour;	the	historybehind	it,	the	science	behind	why	certain	colours	have	the	effect	they
do,	howcolour	psychology	is	harnessed	for	business	and	marketing	purposes,	and	themeanings	and	effects	of	colours	themselves.	TheHistory	The	way	the	colour	spectrum	is	organised	was	discovered	bySir	Isaac	Newton	in	the	late	1660s	when	he	used	a	prism	to	refract	white	lightinto	its	composite	colours;	red,	orange,	yellow,	green,	blue,	indigo
andviolet.	However,	colour	psychology	actually	dates	back	thousands	of	years	tothe	Ancient	Egyptians,	who	studied	the	effects	of	different	colours	on	people'smood	and	then	used	their	findings	for	health	and	holistic	benefits.	TheEgyptian	word	iwn	meaning	colour,	also	translates	as	disposition,character,	complexion	and	nature,	showing	that	they
viewed	colour	asintrinsically	linked	to	personality.	Theories	of	colour	and	its	effect	on	mood	have	been	adoptedby	the	Romans,	Greeks	and	masters	in	Ancient	China	to	name	just	a	few.	One	of	the	earliest	essays	on	colour	theory	was	published	in1810	by	German	artist	and	politician	Johann	Wolfgang	von	Goethe.	The	Theory	of	Colour	outlined
thenature,	function	and	psychology	of	colours,	and	although	dismissed	by	many	inthe	scientific	community	at	the	time,	remains	one	of	the	leading	explorationsof	the	effects	colours	have	on	mood	and	emotion.	The	advance	of	modern	psychology	developed	the	theoryfurther,	with	Swiss	psychiatrist	Carl	Jung	becoming	a	prominent	leader	in	thefield.	He
stated	that	colours	are	the	mother	tongue	of	the	subconscious	andhis	findings	led	him	to	develop	art	therapies	to	help	people	overcome	trauma.	Nowadays,	colour	psychology	is	used	extensively	in	business,advertising	and	marketing	campaigns,	something	that	will	be	discussed	in	moredetail	further	on.	TheScience	Behind	Colour	Psychology	Although
we	are	exploring	the	impact	colour	has	on	ourpsychology	and	emotions,	there	are	scientific	processes	that	help	explain	whycertain	colours	have	the	impact	they	do.	We	are	able	to	see	colour	due	to	light	falling	on	theretina,	these	wavelengths	are	then	converted	into	electrical	impulses	and	sentto	the	hypothalamus;	the	part	of	the	brain	which	controls
our	hormones	andendocrine	system.	Colour	signals	can	trigger	the	hypothalamus	and	make	us	feelhappy,	sad,	angry	or	even	hungry.	There	is	evidence	to	suggest	that	our	brains	are	hardwiredto	like	or	dislike	certain	colours,	due	to	a	mix	of	evolutionary	bias	andpersonal	positive	or	negative	associations	we	may	have	with	that	colour.	Forexample,
from	an	evolutionary	perspective	humans	tend	to	favour	colours	likeblue,	green	and	red	which	signify	clear	water,	healthy	crops	or	food.	What	dodifferent	colours	represent/how	do	they	make	us	feel	There	are	certain	colour	associations	that	you	may	haveabsorbed	without	thinking	and,as	mentioned,	culturally	learned	meanings	play	a	part	whenit
comes	to	colour	associations	and	the	emotional	response	they	may	invoke.	Forexample,	red	in	China	denotes	luck,	but	in	Western	countries	may	signify	stopor	danger.	And,	while	not	strictly	a	colour,	white,	rather	than	black	is	thecolour	of	mourning	in	many	Eastern	countries.	The	most	commonly	associated	traits	for	each	colour	are	asfollows.	Red
Often	used	torepresent	danger	or	warning,	red	is	also	the	colour	of	passion	or	bravery.	Somestudies	have	shown	that	red	stimulates	appetite	which	may	explain	why	itfeatures	predominantly	in	many	food	and	drink	brands.	Orange	Warm	andstimulating,	orange	is	considered	an	energetic	colour.	It	is	also	attentiongrabbing	and	used	for	important
content	like	traffic	signs.	Yellow	The	happycolour,	yellow	is	associated	with	optimism,	sun	and	warmth.	Paradoxicallyyellow	has	been	shown	to	irritate	the	eyes	which	could	explain	why	it	makessome	people	feel	uneasy.	Green	Associatedwith	the	environment	and	nature,	as	well	as	money	and	good	luck,	green	has	asimilar	calming	effect	to	blue	hues.
Blue	Said	to	havea	calming	effect,	blue	is	often	used	in	offices	as	it	can	increase	productivityand	creativity.	Some	studies	have	found	it	can	even	lower	body	temperature	andpulse	rate.	Indigo	Its	said	that	Isaac	Newton	only	added	indigo	to	thecolour	spectrum	because	he	believed	there	must	be	seven	colours	for	occultreasons.	Indigotoday	is	still
associated	with	spirituality	and	intuition.	Violet	Associatedwith	wisdom,	creativity	and	magic,	violet	also	denotes	royalty	and	luxury	andis	used	by	many	brands	who	wish	to	make	their	products	seem	exclusive.	How	is	itused	in	business	and	marketing?	Marketing	andadvertising	businesses	often	utilize	colour	psychology	to	engage	more	customersand
ultimately,	drive	more	business.	As	discussed,	personal	preferences,	upbringing	and	cultureall	have	an	effect	on	an	individuals	perception	of	colour,	so	it	is	impossibleto	have	a	one	size	fits	all	model.	However,	broader	patterns	can	be	found	incolour	perceptions,	and	brands	use	colour	to	target	audiences	depending	on	whatthey	want	to	achieve.	The
study	Impact	of	Colour	on	Marketing	by	Satyendra	Singh	found	that	up	to	90%	of	snap	judgements	made	when	buyingproducts	are	based	on	colour	alone,	and	success	depends	partly	on	the	traitsassociated	with	each	colour,	as	discussed	above,	as	well	as	the	perceivedappropriateness	for	each	brand.	A	study	from	the	University	of	Missouri-Columbia,
found	that	the	specific	colors	used	in	a	companys	logo	have	asignificant	impact	on	how	that	logo,	and	the	brand	as	a	whole,	is	viewed	byconsumers.	The	study	found	that	blue	logos	suggestedconfidence	and	reliability,	red	signified	expertise	and	yellow	fun	andplayfulness,	to	name	just	a	few.	Additional	studies	have	shown	that	our	brainsprefer	easily
recognizable	brands,	so	the	colours	that	companies	choose	fortheir	product	could	produce	an	effect	dependent	on	which	other	brands	use	thosecolours.	For	example,	many	high	profile	food	and	drink	companies	use	red	intheir	slogans	and	brand	identity,	so	over	time	we	have	learnt	to	associate	redwith	hunger	when	used	in	an	advertising	context,
rather	than	the	traditionallyassociated	meanings	of	danger,	stop	or	passion.	ApplyingColour	Psychology	to	Everyday	Life	If	you	want	to	feel	more	relaxed	at	home,	more	confident	atwork	or	increase	energy	levels,	then	the	colours	you	surround	yourself	withmight	have	more	of	an	effect	than	you	think.	Pale	blues,	greens	and	creams	areall	popular
colours	for	interiors	as	they	promote	relaxation	and	a	light,	openfeel.	Pale	blue	and	green	are	also	some	of	the	most	popular	colours	for	officesas	they	can	increase	creativity,	as	mentioned	above.	Orange	is	said	to	be	the	best	colour	for	a	workout	for	itsenergising	effects,	and	it	may	be	a	little	cliche,	but	red	is	consistentlyvoted	the	most	popular	colour
for	women	to	wear	on	a	date.	Trouble	rememberingsomething	important?	Research	has	shown	yellow	improves	memory,	which	couldexplain	the	iconic	colour	of	post-its.	As	it	stands,	there	is	still	not	enough	research	to	upholdcolour	psychology	as	a	scientific	discipline,	but	there	is	plenty	of	evidenceto	suggest	that	colours	do	influence	our	moods	and
decision	making,	on	both	aconscious	and	subconscious	level.	The	use	of	colour	psychology	in	advertisingclearly	shows	that	many	respected	and	well	known	brands	trust	the	findingsenough	to	let	it	influence	their	marketing,	so	perhaps	in	the	future	we	willsee	even	more	research	behind	this	fascinating	theory.	At	Centre	Colours	we	are	passionate
about	colour	and	pigmentin	all	its	forms.	As	an	independent	dispersion	house	that	can	manufacturebespoke	products	in	large	or	small	quantities,	we	are	committed	to	fulfillingthe	needs	of	the	ink,	paint	and	coating	industries.	Visit	ourwebsite	today	to	learn	more	about	our	services	and	findout	how	our	high	quality	pigments	and	inks	could	benefit	your
business.	The	colors	you	use	in	your	marketing	and	branding	are	foundational.	Youll	use	these	to	create	your	logo,	your	website,	your	ads,	and	so	much	morewhich	means	you	shouldnt	make	these	choices	lightly.	Instead,	you	should	choose	the	colors	youre	going	to	use	in	your	branding	and	marketing	strategically.	How?	The	key	is	understanding	color
psychology	and	using	the	theory	to	your	advantage.	Image	sourceLets	get	to	it.Table	of	contentsIn	this	guide	to	understanding	color	psychology	and	using	it	to	improve	your	marketing	materials,	well	cover:	What	is	color	psychology?Color	psychology	is	the	theory	that	certain	colors	elicit	a	physical	or	emotional	reaction	and,	in	doing	so,	shape	human
behavior.	This	isnt	quite	as	simple	as	seeing	red	and	getting	angry	or	seeing	blue	and	feeling	at	easebut	almost.	Medical	studies	suggest	that	the	color	red	correlates	to	an	increase	in	blood	pressure,	and	the	color	blue	corresponds	with	a	decrease.Because	of	this	impact	on	behavior,	color	can	play	a	big	role	in	creating	a	mood.	According	to
Architectural	Digest,	this	makes	choosing	the	right	paint	colors	crucial	for	setting	the	tone	of	your	home.	Warm	colors	tend	to	energize,	while	cool	colors	tend	to	calm.	I	dont	know	about	you,	but	Im	feeling	calmer	looking	at	ADs	aspirational	blue	living	room.	The	psychology	of	colors	has	a	similar	impact	when	it	comes	to	your	brand	and	your
marketing	strategies,	and	this	leads	us	to	the	next	section.	Speaking	of	psychology	in	marketing	Free	guide	download>>The	36	Best	Call	to	Action	Phrases	Ever	(&	Why	They	Work)Why	does	the	psychology	of	color	in	marketing	matter?Color	can	play	a	big	role	in	marketingwhether	youre	paying	attention	to	it	or	not.	The	colors	that	you	use	in	your
branding,	including	your	logo,	and	your	other	marketing	collateral	evokes	an	emotional	response	in	your	audience,	whether	they	realize	it	or	not.	Image	sourceAnd	as	noted	in	our	marketing	psychology	guide,	we	make	decisions	based	on	emotion,	not	logic.Bottom	line:	You	need	to	consider	color	psychology	when	youre	building	your	brand	and
creating	your	campaigns.How	to	use	color	psychology	to	improve	your	marketingNow	that	were	clear	on	what	the	psychology	of	color	is	and	how	influential	using	the	right	or	wrong	colors	can	be	in	your	marketing,	heres	how	to	use	color	psychology	to	make	your	marketing	even	more	effective.1.	Learn	color	psychology	essentialsFamiliarizing
yourself	with	the	basics	can	go	a	long	way	toward	employing	color	psychology	in	your	marketing.	We	covered	earlier	how	red	can	evoke	heightened	alertness	or	anxiety,	while	blue	can	have	an	adverse	calming	effect.	Here	are	some	more	fundamental	color	associations	to	consider	with	your	emotional	ads:Red:	excitement,	passion,	anger,	danger,
action,	anxiety,	power.Orange:	playfulness,	friendliness,	creativity,	warmth,	enthusiasm.Yellow:	happiness,	optimism,	warning,	joy,	originality,	enthusiasm.Green:	Youth,	vibrancy,	vigor,	nature,	growth,	stability.Blue:	Calm,	stability,	depth,	peacefulness,	trust.Purple:	Royalty,	luxury,	romance,	introspection,	calm.Notice	how	there	are	some	overlaps.
Youre	not	limited	to	only	one	coloror	one	tone	of	that	colorper	emotion.	Image	source2.	Start	with	emotion	firstWhether	youre	rethinking	your	brand	colors	or	deciding	on	a	palette	for	new	ads,	you	need	to	start	with	the	emotion	you	want	your	audience	to	have.	Should	they	respond	with	fear?	Curiosity?	Confidence?	Use	these	emotional	ad	copy
examples	for	inspiration.Once	you	know	the	desired	outcome,	make	sure	to	choose	the	right	color.Take	this	example	ad	from	a	Lego	campaign	with	the	tagline	Make	your	own	story.	The	ad	shows	a	Lego	Darth	Vader	grilling	with	Leia	sitting	in	the	sun	hanging	out	nearby.	Its	a	playful	scene	with	these	Star	Wars	figures,	dropping	them	into	a	casual,
fun	atmosphere	to	make	a	new	story.	Its	no	wonder	that	the	background	is	orangean	open,	inviting	color	that	inspires	creativity.	Free	guide	download	>>	135	of	the	Best	Words	&	Phrases	for	Marketing	with	Emotion3.	Get	inspired	by	other	brandsThe	best	way	to	get	better	at	using	the	psychology	of	color	is	to	pay	attention	to	ads,	websites,	and
branding	and	how	the	colors	make	you	feel.	Check	out	the	website	for	Bloomscape,	an	ecommerce	plant	website	targeting	Millennial	and	Gen-Z	consumers.	The	forest	green	font	and	bar	at	the	top	toes	the	line	between	earthy	and	trendy.	The	cream	is	a	homey	natural	accent	that	pairs	well	with	the	light	peach,	a	warm,	creative	revision	of	Millennial
pink.	The	variety	of	greens	is	offset	with	warm	terracotta	pots,	as	well	as	the	red	and	orange	accents	on	the	plants.	The	effect	makes	me	want	to	water	and	nurture	my	own	plants,	and	maybe	even	buy	a	succulent	or	two.4.	Keep	it	consistent	with	your	brandingWhen	SEO	company	Reboot	ran	a	study	on	logo	recognition,	78%	of	participants	were	able
to	recall	the	primary	color	of	the	logo	while	only	43%	were	able	to	remember	the	company	name.If	your	audience	remembers	your	brand	by	its	color,	then	you	want	to	make	sure	its	the	same	and	its	everywhere.	Thats	why	keeping	your	colors	consistent	with	your	branding	is	paramount,	and	the	most	successful	brands	recognize	this.	Remember	the
Dunkin	Donuts	rebrand	to	Dunkin	a	few	years	ago?	All	those	image	changes,	same	old	but	iconic	color	choices.	Dunkin	is	a	good	example	because	its	branding	is	all	over	everythingwith	orange,	pink,	brown,	as	well	as	variations	on	these	colors.	Its	the	multiple	colors	and	variations	that	(in	most	cases)	keep	your	branding	from	becoming	flat	or	two-
dimensional.	This	leads	us	to	the	next	tipgiving	yourself	the	right	palette	to	work	with.5.	Create	a	brand	color	paletteYou	want	to	keep	the	colors	in	your	marketing	consistent,	but	you	dont	want	to	be	forgettably	one-note.	Worse,	this	could	look	spammy.	The	solution	is	to	have	a	color	scheme	to	work	with	that	allows	for	some	variety	but	sets	some
standards.So	if	you	dont	already	have	a	brand	color	palette,	its	time	to	make	one.Here	are	a	few	common	types	of	color	palettes:Analogous:	Colors	next	to	each	other	on	the	color	wheel.Complementary:	Opposite	colors	that	create	high	contrast.Monochromatic:	Different	shades	or	tones	of	the	same	primary	color.If	youre	looking	for	some	help	coming
up	with	the	palette	or	some	inspiration,	check	out	the	free	design	tool	Coolors.	It	contains	example	pallets	and	can	automatically	generate	your	own	based	on	a	starting	color	or	even	a	photograph.	A	monochromatic	color	palette	from	Coolors.6.	Keep	cultural	context	in	mindPerception	of	color	isnt	universal.	In	fact,	MIT	researchers	found	that	the
words	that	we	have	and	use	to	talk	about	color	varies	by	language.	Some	communities	have	three	color	categories,	while	others	have	up	to	12a	significant	range	in	categories,	before	even	getting	into	individual	colors.It	follows	that	psychology	of	color	isnt	universal	then,	either.	Thats	why	its	important	to	keep	cultural	context	in	mind	for	your
branding	and	marketing.	Heres	an	excellent	cheat	sheet	visualization	to	use	as	a	starting	point:	Image	source7.	Try	to	add	some	blueIf	youve	gotten	to	this	point	and	youre	thinking	that	keeping	track	of	cultural	context,	sticking	with	a	palette,	and	relying	on	the	color	psychology	basics	is	overwhelming	and	impossible,	dont	worry.	Getting	versed	in	the
basics	and	incorporating	color	psychology	into	your	marketing	workflow	is	going	to	take	some	time	and	some	practice.But	in	the	meantime,	heres	a	quick	rule	of	thumb:	When	in	doubt,	add	some	blue.It	turns	out	that	blue	is	the	most	popular	favorite	color	across	the	world.	That	might	be	one	of	the	reasons	that	some	of	the	worlds	most	successful
brands	have	blue	in	their	logos.	Facebook,	Twitter,	Vimeo,	American	Express,	IBMthe	list	goes	on	and	on.	Image	sourceSo	if	youre	looking	for	a	shortcut	or	a	sure	thing,	blues	a	safe	bet.8.	Run	color	tests	with	your	audienceNow,	this	might	sound	like	Im	going	against	everything	before.	But	the	reality	is	that	you	cant	always	predict	how	your	audience
will	respond	to	a	certain	colorlet	alone	certain	shades,	tones,	or	tints	in	your	color	palette.	Thats	where	A/B	testing	comes	in.	Try	testing	two	different	color	backgrounds	in	your	ads	or	buttons	on	your	website	and	see	which	your	audience	prefers.Then	use	that	information.	Thats	the	best	way	to	leverage	color	psychology	to	improve	your	marketing.
Testand	keep	testing.	Want	more	copywriting	psychology	insights?	Download	our	free	guide	>>	25+	Brilliant	Ways	to	Use	Psychology	in	Your	CopywritingMake	color	psychology	work	for	youIts	important	to	remember	that	color	psychology	will	affect	your	marketing,	period.	Your	audience	will	make	judgments	about	how	well	your	brand	colors	suit
your	business.	They	will	react	to	a	red	or	green	or	blue	button	more	quickly.	This	will	happen	whether	youre	paying	attention	to	the	psychology	of	color	during	your	branding	or	marketing	design.Better	to	use	it	to	your	advantage.	Heres	a	quick	recap	of	the	tactics	you	can	use	to	make	color	psychology	work	for	you	and	your	marketing	goals:Learn
color	psychology	essentialsStart	with	emotion	firstGet	inspired	by	other	brandsCreate	a	brand	color	paletteKeep	cultural	context	in	mindTry	to	add	some	blueStay	consistent	with	your	brandingRun	color	tests	with	your	audienceGood	luck!
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