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How	can	financial	brands	set	themselves	apart	through	visual	storytelling?	Our	experts	explain	how.Learn	MoreThe	Motorsport	Images	Collections	captures	events	from	1895	to	today’s	most	recent	coverage.Discover	The	CollectionCurated,	compelling,	and	worth	your	time.	Explore	our	latest	gallery	of	Editors’	Picks.Browse	Editors'	FavoritesHow	can
financial	brands	set	themselves	apart	through	visual	storytelling?	Our	experts	explain	how.Learn	MoreThe	Motorsport	Images	Collections	captures	events	from	1895	to	today’s	most	recent	coverage.Discover	The	CollectionCurated,	compelling,	and	worth	your	time.	Explore	our	latest	gallery	of	Editors’	Picks.Browse	Editors'	FavoritesHow	can	financial
brands	set	themselves	apart	through	visual	storytelling?	Our	experts	explain	how.Learn	MoreThe	Motorsport	Images	Collections	captures	events	from	1895	to	today’s	most	recent	coverage.Discover	The	CollectionCurated,	compelling,	and	worth	your	time.	Explore	our	latest	gallery	of	Editors’	Picks.Browse	Editors'	Favorites	Share	—	copy	and
redistribute	the	material	in	any	medium	or	format	for	any	purpose,	even	commercially.	Adapt	—	remix,	transform,	and	build	upon	the	material	for	any	purpose,	even	commercially.	The	licensor	cannot	revoke	these	freedoms	as	long	as	you	follow	the	license	terms.	Attribution	—	You	must	give	appropriate	credit	,	provide	a	link	to	the	license,	and
indicate	if	changes	were	made	.	You	may	do	so	in	any	reasonable	manner,	but	not	in	any	way	that	suggests	the	licensor	endorses	you	or	your	use.	ShareAlike	—	If	you	remix,	transform,	or	build	upon	the	material,	you	must	distribute	your	contributions	under	the	same	license	as	the	original.	No	additional	restrictions	—	You	may	not	apply	legal	terms	or
technological	measures	that	legally	restrict	others	from	doing	anything	the	license	permits.	You	do	not	have	to	comply	with	the	license	for	elements	of	the	material	in	the	public	domain	or	where	your	use	is	permitted	by	an	applicable	exception	or	limitation	.	No	warranties	are	given.	The	license	may	not	give	you	all	of	the	permissions	necessary	for
your	intended	use.	For	example,	other	rights	such	as	publicity,	privacy,	or	moral	rights	may	limit	how	you	use	the	material.	Fried	Green	Tomatoes	is	a	food	truck	that	makes	and	sells	specialty	southern	comfort	foods.	The	most	popular	items	on	the	menu	include	their	special	sauce,	fried	pickle	batter,	catfish,	Po	Boys,	their	bacon,	lettuce,	and	tomato
sandwiches,	and	their	fried	green	tomatoes.	With	the	fried	green	tomatoes	being	one	of	the	main	items,	as	the	company’s	name	suggests,	the	batter	can	be	purchased	for	$9.99.	Additionally,	their	special	sauce	can	be	purchased	for	$3.99.	Fried	Green	Tomatoes	sells	straight	from	a	food	truck	at	venues,	fairs,	festivals,	and	more	in	many	locations
around	the	southeastern	region	of	the	United	States.In	August	2012,	Holly	Cooper	launched	Fried	Green	Tomatoes.	Though,	before	starting	her	food	truck,	Holly	was	working	at	a	restaurant	position	for	a	corporate	company.	During	her	time	at	this	restaurant,	she	began	thinking	about	creating	her	own	business	venture.	More	specifically,	she	was
interested	in	opening	her	own	personal	food	truck.	Holly	started	selling	her	menu	items	at	the	Wilson	County	Fair.	Although	this	was	just	the	first	destination	for	the	truck,	customers	raved	over	the	menu	items	and	the	truck	became	a	hit.	She	would	travel	all	over	the	southeastern	regions	in	hopes	of	finding	venues	with	customers	hungry	for	some
southern	comfort	food.	To	her	surprise,	she	found	more	than	that.	After	tasting	her	food,	customers	were	so	impressed	that	they	wanted	to	be	able	to	take	the	batter	home	and	create	the	foods	themselves.	After	receiving	many	requests,	the	founder	took	a	chance	to	think	over	the	decision.	Considering	Holly	was	no	stranger	to	the	food	industry,	and
food	service,	she	knew	that	selling	her	batter	and	secret	sauce	in	packs	was	an	obvious	road	to	success.	Nonetheless,	this	entrepreneur	was	not	going	to	just	give	her	secret	recipes	out	to	her	customers,	so	she	instead	packaged	the	mixtures	in	packs.	She	added	in	some	instructions	for	the	secret	sauce	so	that	customers	would,	at	the	very	least,	know
the	mixture	needs	to	be	combined	with	a	cup	of	sour	cream	and	a	cup	of	mayonnaise.	While	her	business	does	consist	of	her	traveling	the	roads	and	selling	her	products	directly	from	the	food	truck,	her	products	can	be	purchased	online	as	well.Fried	Green	Tomatoes	has	expanded	into	gift	shops	and	more	than	100	grocery	stores	across	the	United
States	and	Canada.	From	just	one	of	her	small	locations,	the	company	makes	about	an	estimated	$268,000	each	year.	With	the	help	and	support	of	her	family,	Holly	is	sure	to	turn	her	food	truck	business	into	a	success;	however,	she	wants	to	take	it	a	step	further	now.	She	would	like	to	not	only	expand	the	business	further,	but	also	increase	the
platforms	of	her	products.	To	accomplish	this,	Holly	feels	as	though	she	will	need	the	help	of	a	shark.	With	that,	she	will	start	her	journey	on	Shark	Tank	and	hopefully	reach	the	shelves	of	bigger	grocery	stores.Fried	Green	Tomatoes	on	Shark	TankHolly	Cooper	enters	the	Shark	Tank	hoping	that	a	shark	with	grant	her	a	$200,000	deal	in	exchange	for
15%	of	her	food	truck	business,	Fried	Green	Tomatoes.	The	founder	gets	right	into	pitching	her	business	to	the	sharks.	The	sharks	each	received	a	sample	of	her	products	to	try.	Fortunately,	the	sharks	love	the	taste	of	the	food.	More	unfortunately,	however,	they	weren’t	too	impressed	with	the	business	side	of	it.	It	becomes	more	obvious	what
concerns	the	sharks	about	this	business	once	Holly	begins	telling	them	about	her	sales.	She	shares	that	she	has	done	$268,000	worth	of	sales	in	just	a	few	months.	That	converts	to	between	$600	and	$800	per	hour;	she	is	parked	at	venues.	Trying	to	save	her	chances	of	getting	a	deal,	the	entrepreneur	reveals	that	she	has	recently	purchased	another
food	truck	and	she	is	working	towards	making	a	franchise	out	of	Fried	Green	Tomatoes.	By	this	time,	most	of	the	sharks	were	dropping	out	of	the	deal.	Kevin	O’Leary	goes	out	first	after	telling	Holly	that	he	isn’t	impressed	with	her	business’s	valuation.	Lori	Greiner	accompanies	Kevin	by	going	out.	She	states	that	she	isn’t	a	fan	of	fried	foods,	though
she	does	like	that	these	fried	foods	are	somewhat	healthier.	Lastly,	Mark	Cuban	goes	out	on	the	deal.	He	does	give	Holly	some	advice,	though.	He	tells	her	that	she	will	need	between	5	to	10	employees	for	the	business	to	get	off	the	ground.	This	would	certainly	require	a	great	expansion,	but	Mark	isn’t	interested	in	helping	with	that.	Daymond	John
and	Barbara	Corcoran	were	the	only	sharks	remaining.	They’re	both	interested	in	this	food	truck.	After	sharing	some	information	about	her	success	with	another	food	truck	business,	Cousin’s	Maine	Lobster,	Barbara	offers	Holly	$200,000	in	exchange	for	a	30%	equity	stake.	Daymond	offers	the	founder	$200,000	in	exchange	for	a	25%	equity	stake.
Ultimately,	Holly	Cooper	decided	to	accept	Barbara’s	offer	due	to	her	being	experienced	in	this	field.Fried	Green	Tomatoes	Now	in	2025	–	The	After	Shark	Tank	UpdateAfter	a	successful	visit	to	the	Shark	Tank,	and	getting	a	deal	with	Barbara	Corcoran,	the	deal	the	shark	made	with	Holly	Cooper	hasn’t	closed.	The	Fried	Green	Tomatoes	food	truck
does	remain	in	business;	however,	it	did	experience	some	downfall	after	the	Covid-19	pandemic	hit.	Fortunately,	the	food	truck	business	has	been	able	to	get	back	on	its	feet	as	of	2025.	In	addition	to	that,	Holly’s	plans	to	create	a	franchise	out	of	this	business	does	not	appear	to	have	been	a	success.	She	also	had	plans	to	open	a	physical	store,	though
that	never	happened	either.	While	it	has	not	been	clearly	stated	why	these	goals	have	not	been	met,	it	is	assumed	that	the	Covid-19	pandemic	may	have	been	the	reason	for	it.	At	this	time,	it	is	unclear	if	that	stationary	location	will	open	soon	or	even	in	the	future.	After	reviewing	Holly’s	company	website,	it	appears	that	her	truck	is	only	visiting
locations	within	Tennessee,	rather	than	around	the	United	States.	Nonetheless,	Fried	Green	Tomatoes	has	an	annual	revenue	of	almost	$1	million.	During	Season	11	of	Shark	Tank,	Fried	Green	Tomatoes	caught	the	attention	of	investors	with	their	unique	products	and	delicious	homestyle	recipes.	Despite	facing	criticism	about	their	valuation,	the
success	of	Fried	Green	Tomatoes	has	positioned	them	as	a	desirable	choice	for	fans	of	southern	cooking.	Let’s	take	a	closer	look	at	their	net	worth	before	and	after	their	appearance	on	Shark	Tank.Key	TakeawaysFried	Green	Tomatoes	appeared	on	Season	11	of	Shark	Tank	and	made	a	deal	with	Barbara	Corcoran.The	initial	valuation	of	the	business
was	$1.3	million,	but	the	final	deal	was	made	at	a	valuation	of	$666,666.As	of	2023,	Fried	Green	Tomatoes	has	a	net	worth	of	$500,000.The	popularity	of	Fried	Green	Tomatoes	and	their	unique	products	have	contributed	to	their	success.Despite	the	challenges	faced	during	the	pandemic,	Fried	Green	Tomatoes	continues	to	operate	and	provide	their
products	to	customers.The	Success	of	Fried	Green	TomatoesFried	Green	Tomatoes	has	achieved	remarkable	success	since	its	humble	beginnings	in	2012	as	a	food	truck	business.	What	started	as	a	way	to	bring	delicious	homestyle	cooking	to	the	masses	quickly	gained	popularity,	largely	due	to	their	signature	dish	–	fried	green	tomatoes.	This
Southern	delicacy	quickly	became	their	star	attraction	and	garnered	a	loyal	following	of	fans.In	response	to	the	overwhelming	demand	for	their	famous	fried	green	tomatoes,	Fried	Green	Tomatoes	expanded	their	venture	by	introducing	their	Fried	Green	Tomato	Batter	Mix.	This	product	allows	customers	to	recreate	the	mouthwatering	dish	at	home,
giving	them	a	taste	of	Fried	Green	Tomatoes’	unique	flavors	whenever	they	desire.	To	further	diversify	their	offerings,	they	also	developed	a	Fried	Pickle	Batter	and	a	Secret	Sauce	Mix,	catering	to	customers	who	appreciate	their	Southern-inspired	flavors.Despite	the	challenges	posed	by	the	COVID-19	pandemic,	Fried	Green	Tomatoes	has	persisted	in
operating	and	providing	their	products	to	customers.	They	have	adapted	to	the	changing	circumstances	by	offering	their	products	through	their	website,	ensuring	that	fans	of	their	delicious	creations	can	still	enjoy	them	from	the	safety	and	comfort	of	their	own	homes.	This	resilience	and	dedication	to	their	customers	have	contributed	to	the	continued
success	of	Fried	Green	Tomatoes.The	Journey	of	Fried	Green	Tomatoes	on	Shark	TankAppearing	on	Season	11	of	Shark	Tank	was	a	pivotal	moment	for	Fried	Green	Tomatoes.	While	the	Sharks	had	mixed	opinions	about	the	business,	Barbara	Corcoran	recognized	its	potential	and	made	an	offer.	The	deal	was	struck	at	a	valuation	of	$666,666,	despite
initial	expectations	of	$1.3	million.	This	decision	was	met	with	some	criticism,	but	it	did	not	diminish	the	popularity	of	Fried	Green	Tomatoes’	unique	products.Although	the	pandemic	impacted	their	growth	and	expansion	plans,	Fried	Green	Tomatoes	has	persevered	and	remains	a	beloved	choice	for	fans	of	Southern	cooking.	Their	success	story	serves
as	a	testament	to	the	power	of	passion,	resilience,	and	a	commitment	to	delivering	exceptional	flavors	to	customers.Fried	Green	TomatoesYear	Established2012Signature	DishFried	Green	TomatoesMain	ProductsFried	Green	Tomato	Batter	MixFried	Pickle	BatterSecret	Sauce	MixAppearances	on	Shark	TankSeason	11Shark	Tank	Deal$200,000	for
30%	equity	stakeNet	Worth	as	of	2023$500,000The	Journey	of	Fried	Green	Tomatoes	on	Shark	TankWhen	Fried	Green	Tomatoes	made	their	appearance	on	Shark	Tank,	the	response	from	the	Sharks	was	mixed.	Mark	Cuban	and	Kevin	O’Leary	decided	not	to	invest	in	the	business,	while	Lori	Greiner	passed	due	to	a	lack	of	alignment	with	her
preferences.	However,	Barbara	Corcoran	saw	the	potential	in	the	unique	products	offered	by	Fried	Green	Tomatoes	and	made	an	offer	that	would	change	the	trajectory	of	the	business.Barbara	Corcoran	offered	$200,000	for	a	30%	equity	stake	in	Fried	Green	Tomatoes,	a	deal	that	founder	Holly	Cooper	gladly	accepted.	This	partnership	not	only
provided	the	necessary	capital	to	grow	the	business	but	also	brought	valuable	mentorship	and	guidance	from	an	experienced	investor.	With	Barbara’s	support,	Fried	Green	Tomatoes	had	the	opportunity	to	expand	their	reach	and	offer	their	delectable	dishes	to	a	wider	audience.Unfortunately,	the	COVID-19	pandemic	posed	significant	challenges	for
Fried	Green	Tomatoes,	hindering	their	growth	and	expansion	plans.	However,	the	resilience	and	determination	of	the	team	allowed	them	to	adapt	and	continue	operating,	focusing	on	making	their	delicious	products	available	through	their	website.Although	the	journey	of	Fried	Green	Tomatoes	on	Shark	Tank	had	its	ups	and	downs,	their	appearance
on	the	show	and	the	subsequent	partnership	with	Barbara	Corcoran	brought	them	increased	visibility	and	exposure.	While	the	net	worth	of	the	business	may	have	been	impacted	by	the	pandemic,	the	entrepreneurial	spirit	and	dedication	of	the	Fried	Green	Tomatoes	team	continue	to	drive	their	success.Don't	miss	out	on	the	best	discounts	and	top-
rated	products	available	right	now!	Shop	Now	and	Save	Big	Today!*As	an	Amazon	Associate,	I	earn	from	qualifying	purchases.As	of	2023,	Fried	Green	Tomatoes	has	a	net	worth	of	$500,000.Fried	Green	Tomatoes	appeared	on	Season	11	of	Shark	Tank.Yes,	Fried	Green	Tomatoes	made	a	deal	with	Barbara	Corcoran.The	initial	valuation	of	Fried	Green
Tomatoes	was	$1.3	million.The	final	deal	was	made	at	a	valuation	of	$666,666.Fried	Green	Tomatoes	offers	a	Fried	Green	Tomato	Batter	Mix,	a	Fried	Pickle	Batter,	and	a	Secret	Sauce	Mix.The	pandemic	impacted	Fried	Green	Tomatoes’	growth	and	expansion	plans,	but	they	have	continued	to	operate	and	make	their	products	available	through	their
website.Kevin	O’Leary	and	Mark	Cuban	passed	on	the	investment,	while	Lori	Greiner	didn’t	make	an	offer.Barbara	Corcoran	made	an	offer	of	$200,000	for	a	30%	equity	stake,	which	was	accepted	by	founder	Holly	Cooper.	Fried	Green	Tomatoes	piqued	the	interest	of	the	Shark	Tank	panel	during	the	11th	season	of	this	hit	television	show.	Holly
Cooper,	the	owner	and	CEO	of	the	business,	sought	an	investment	of	$200k	for	15%	ownership	in	her	business.	So,	what	is	the	Fried	Green	Tomatoes	shark	tank	update	right	now?	Despite	the	deal	with	Barbara	Corcoran	that	was	never	closed,	the	company	has	flourished,	experiencing	steady	profitability	and	expanding	its	operations.	They	have
opened	a	second	food	truck,	partnered	with	Red	Stop	Ministries,	and	diversified	their	menu.		Continue	reading	to	discover	more	of	what	they	accomplished,	the	aftermath	of	their	appearance	on	the	show,	and	uncover	the	story	of	the	business’s	success.	Below	is	a	table	showcasing	the	key	details	of	the	company’s	Shark	Tank	journey:	Company
NameFried	Green	TomatoesFounderHolly	CooperYear	Founded2012Headquarters311	West	Main	Street,	Lebanon,	Nashville,	Tennessee,	USAProductA	truck	selling	Southern-style	food	cuisinesBusiness	Valuation$500,	000	as	of	2022Fried	Green	Tomatoes	shark	tank	episodeSeason	11,	Episode	20Year	AiredMay	2020Investment	Asked	For$200k	for	a
15%	equity	shareFinal	Deal$300k	for	30%	equity	shareSharkBarbara	CorcoranDeal	ClosureNever	closedBusiness	StatusStill	in	businessWebsiteFried	Green	TomatoesGet	the	ProductsBuy	NowWatch	OnAmazon	Prime	Video	Holly	Cooper	appeared	on	the	11th	season	to	pitch	her	firm	if	you	are	wondering,	was	Fried	Green	Tomatoes	on	shark	tank?
Her	pitch	began	with	a	request	for	an	investment	of	$200k	for	a	15%	equity	share	in	the	business.		Holly	captivated	the	Sharks	by	enthusiastically	sharing	her	tale	and	offering	tasty	product	samples.	She	then	highlighted	the	financial	potential	of	her	business	throughout	her	pitch,	saying	that	she	gets	a	maximum	of	$800	per	hour	for	major	events.	
She	also	revealed	that	in	the	year	2019	(before	appearing	on	the	show),	the	net	profit	was	an	amazing	$268k.	The	sharks	were	definitely	impressed.	However,	Barbara	recommended	an	investment	of	the	same	value	for	a	30%	share,	believing	she	could	recreate	her	success	with	other	small	food	businesses.	This	idea	made	Holly	pause,	as	giving	up	so
much	equity	was	a	serious	factor.	This	led	to	Daymond	making	his	pitch,	requesting	the	same	investment	for	a	5%	less	stock	share.	Despite	Daymond’s	alternate	offer,	Holly	finally	accepted	Barbara’s	arrangement.	She	was	persuaded	by	the	positive	comments	about	Cousins	Maine	Lobster’s	success	story.	By	obtaining	a	partnership	with	Barbara
Corcoran,	Holly	Cooper	had	access	to	exceptional	experience	and	many	industry	connections.	This	helped	in	laying	the	groundwork	for	the	business’s	post-Shark	Tank	career.	Fried	Green	Tomatoes	after	shark	tank	experienced	tremendous	popularity	and	visibility.	The	exposure	from	the	show	catapulted	the	company	into	the	spotlight,	generating
widespread	interest	and	a	growing	fanbase.		Despite	the	never	closing	deal	with	Barbara,	the	business	has	thrived	and	continues	to	operate	successfully.	Building	upon	its	success,	Holly	expanded	her	operations	by	opening	a	second	food	truck	in	Mount	Juliet,	Tennessee.	This	strategic	move	allowed	her	to	reach	a	broader	customer	base	and	cater	to
the	increasing	demand	for	their	unique	culinary	creations.	In	addition	to	her	business	growth,	Holly	formed	a	meaningful	partnership	with	Red	Stop	Ministries,	an	NGO	dedicated	to	assisting	victims	of	sex	trafficking.		By	collaborating	with	this	organization,	the	company	demonstrates	its	commitment	to	social	responsibility,	raises	awareness,	and
supports	a	worthy	cause.	And	one	of	the	most	significant	hurdles	for	the	business	was	the	outbreak	of	the	COVID-19	pandemic.	The	subsequent	lockdowns	and	cancellations	of	festivals	and	events	greatly	impacted	their	ability	to	sell	food	and	reach	customers.		However,	the	company’s	resilience	prevailed,	and	they	adapted	their	operations	to	navigate
these	difficult	times.	However,	regardless	of	their	continued	success	in	the	Fried	Green	Tomatoes	update,	Holly	has	yet	to	begin	franchising.		Instead,	she	has	focused	on	strengthening	her	core	operations,	expanding	the	business’	reach	through	strategic	partnerships,	and	opening	additional	food	trucks.	While	not	reaching	a	net	worth	of	millions,	this
business	still	has	a	commendable	financial	standing.	Let’s	take	a	closer	look	at	their	net	worth	over	the	years:	YearNet	Worth2020$1.3	million2021$270,0002022$500,000	As	they	continue	to	expand	its	operations,	forge	strategic	partnerships,	and	captivate	the	taste	buds	of	its	customers,	Fried	Green	Tomatoes	Today	is	poised	to	enhance	its	net
worth	in	the	coming	years.	The	company	has	not	only	sustained	its	profitability	but	has	also	witnessed	remarkable	growth	in	recent	years.	With	a	diversified	product	line,	expanded	distribution,	and	effective	marketing	strategies,	the	company	has	solidified	its	position	in	the	market.	One	of	the	significant	indicators	of	the	business’s	profitability	is	its
expanding	presence	in	the	retail	sector.	They	have	secured	placement	in	600	stores	across	42	states,	increasing	customer	reach	and	product	accessibility.		This	widespread	distribution	has	undoubtedly	contributed	to	the	company’s	revenue	growth	and	financial	success.	Furthermore,	the	business	has	experienced	a	notable	increase	in	its	net	profit
over	the	years.	in	2018	their	net	profit	amounted	to	$268,000,	showcasing	a	strong	financial	performance.		This	growth	trajectory	has	continued,	supported	by	strategic	decisions,	market	expansion,	and	product	diversification.	Fried	Green	Tomatoes	has	expanded	its	selection	beyond	its	signature	dish.	They	have	introduced	additional	offerings,	such
as-	A	delectable	burger	A	mouthwatering	catfish	sandwich	Tantalizing	appetizers	like	onion	rings	One	notable	addition	to	their	marketing	efforts	is	the	introduction	of	a	Fried	Green	Tomato	hat,	available	for	purchase	at	$20.	This	merchandise	generates	additional	revenue	and	is	a	promotional	tool,	boosting	brand	awareness	and	reinforcing	the
company’s	image	among	customers.	If	you’re	interested	in	more	Shark	Tank	updates,	be	sure	to	check	out	our	articles	on	MyoStorm	and	Minus	Cal.	Our	MyoStorm	Shark	Tank	update	highlights	the	innovative	recovery	technology	that	caught	the	attention	of	the	Sharks.	Additionally,	our	Minus	Cal	Shark	Tank	update	features	the	unique	product	that
offers	a	healthier	alternative	to	traditional	snacks.	Explore	the	exciting	journeys	of	these	entrepreneurs	on	Shark	Tank.	Conclusion	Fried	Green	Tomatoes’	appearance	on	Shark	Tank	was	a	turning	point	for	the	company,	catapulting	them	into	the	spotlight	and	leading	to	a	significant	boost	in	popularity.	Despite	the	deal	with	Barbara	Corcoran	never
materializing,	the	business	persevered	and	thrived	in	the	culinary	industry.	The	Fried	Green	Tomatoes	shark	tank	update	journey	exemplifies	its	determination,	resilience,	and	commitment	to	delivering	exceptional	Southern-style	cuisine.	As	it	forges	ahead,	the	company	remains	poised	for	sustained	success,	fueled	by	its	loyal	customer,	strategic
partnerships,	and	unwavering	dedication	to	providing	a	delightful	culinary	experience.	Holly	Cooper	had	a	big	dream	when	she	arrived	on	Shark	Tank.	She	has	a	food	truck	named	Fried	Green	Tomatoes	and	hails	from	Nashville.	Holly	requested	$200,000	in	exchange	for	15%	of	her	business.	Her	food	truck	is	well-known	for	its	delicious	southern	fried
dishes	which	include	shrimp	po’	boys,	fried	pickles,	and	fried	green	tomatoes.		Her	secret	sauce	is	so	popular	that	people	adore	it.	In	42	states,	Holly	offers	her	batter	mix	in	600	stores.	Growing	her	food	truck	business	and	turning	it	into	a	franchise	is	her	desire.	She	wants	to	continue	growing	even	if	she	has	already	achieved	success	in	Nashville.
Holly’s	objective	in	Shark	Tank	was	to	enlist	the	Sharks’	assistance	in	realizing	her	ambition.	Will	the	entrepreneur	get	a	deal	on	Shark	Tank?	Check	out	the	Fried	Green	Tomatoes	update	to	find	out!	Holly	Cooper	asked	for	a	$200,000	investment	in	exchange	for	15%	equity	in	her	company.	This	meant	she	valued	her	company	at	$1.33	million.	She
made	a	deal	with	Barbara	for	$200,000	in	exchange	for	30%	of	her	company.	This	new	deal	valued	her	company	at	approximately	$666,667.	After	the	show	aired,	Fried	Green	Tomatoes	saw	a	big	increase	in	website	traffic,	sales,	and	social	media	exposure.	With	an	estimated	10%	yearly	growth	rate	(typical	business	growth),	the	current	net	worth	of
Fried	Green	Tomatoes	is	about	$1.07	million.	Holly’s	business	kept	doing	well.	She	struck	an	agreement	with	Barbara	Corcoran,	who	contributed	$200,000	for	a	30%	stake	in	her	business.	In	2024,	Fried	Green	Tomatoes	is	still	operating.	The	business	expanded	and	now	generates	almost	$1	million	annually.	Holly	continues	to	sell	her	batter	mixes	in
stores	and	operates	the	food	truck.		She	hasn’t	yet	created	a	physical	business,	though.	Despite	obstacles	throughout	the	pandemic,	Holly	was	able	to	maintain	her	business.	Although	she	hasn’t	franchised	the	company	yet,	she	is	still	putting	a	lot	of	effort	into	expanding	it.	Her	batter	mixes	are	still	sold	in	numerous	places	since	her	dish	is	so	popular
with	customers.	Her	items	are	also	available	for	purchase	on	her	website.		Holly	Cooper	did	indeed	land	a	contract.	She	succeeded	in	negotiating	with	Barbara	Corcoran.	Holly	was	promised	$200,000	by	Barbara	in	exchange	for	30%	of	her	company.	Despite	having	other	options	Holly	decided	to	go	with	Barbara	because	of	her	background.	Barbara
has	assisted	other	food	trucks	in	their	endeavors.			Holly	sought	Barbara’s	assistance	in	order	to	expand	her	food	truck	business	and	possibly	launch	a	franchise	in	the	future.	Barbara	had	faith	in	Holly	and	thought	she	could	significantly	expand	the	company.	Holly	chose	to	accept	the	offer	despite	the	fact	that	she	had	to	give	up	more	equity	than	she
had	originally	intended.	Holly	was	aware	that	Barbara’s	experience	was	worthwhile.	Shark(s)	nameOffer	&	DemandCounterofferAccepted?Daymond	John$200,000	for	25%	equity.N/AN/ALori	GreinerOut	N/AN/AKevin	O’Learyout	N/AN/ABarbara	Corcoran$200,000	for	30%	equity$200,000	for	25%	equity.yes	Mark	CubanOut	N/AN/A	Holly	Cooper	had
worked	in	the	culinary	industry	for	a	long	time.	She	ran	a	tiny	cafe	before	founding	Fried	Green	Tomatoes.	After	many	years	of	operation,	she	sold	the	cafe	to	try	something	different.	Holly	then	entered	the	commercial	sales	industry.	She	sold	plumbing,	electrical,	and	gasoline	supplies.	Holly	did	her	work	really	well.	She	even	ranked	among	the
nation’s	best	salespeople.		Despite	being	the	top	salesperson	at	her	company	Holly	eventually	lost	her	job.	Holly	made	the	decision	to	take	charge	of	her	life.	She	began	Fried	Green	Tomatoes	at	that	point.	She	aspired	to	start	her	own	company.	In	order	to	start	her	food	truck	business,	Holly	merged	her	skills	in	cooking	and	selling.	She	was	able	to
take	charge	and	create	something	for	herself	in	this	way.		Holly	had	a	lot	of	energy	in	her	pitch.	Fried	Green	Tomatoes,	her	food	truck,	was	introduced.	She	went	over	her	menu	and	the	best-selling	items.	She	talked	about	the	specific	batter	mixtures	and	her	fried	green	tomatoes.	Holly	demonstrated	the	delectable	cuisine	to	the	Sharks.	Her	fried
green	tomatoes	were	sampled	by	the	Sharks.	The	flavor	left	them	impressed.		Holly	talked	about	her	sales	figures	as	well.	She	disclosed	that	the	previous	year,	she	earned	$268,000.	This	was	a	combination	of	retail	and	food	truck	sales.	She	discussed	her	plans	for	the	company.	Holly	wants	a	food	truck	franchise.	She	clarified	why	she	needed	the
investment.	In	exchange	for	fifteen	percent	equity,	she	was	requesting	two	hundred	thousand	dollars.	Holly’s	food	truck	and	batter	mixes	were	the	subject	of	numerous	inquiries	from	the	Sharks.	The	first	person	to	enquire	about	her	sales	was	Kevin	O’Leary.	He	wanted	to	know	if	she	could	get	investors	for	her	firm.	He	was	worried	about	how	much
her	company	was	worth.	Holly	clarified	that	her	sales	the	year	before	totaled	$268,000.	Sales	from	the	food	truck	and	the	store	were	included	in	this.	The	difficulties	of	operating	a	food	truck	were	explored	by	the	Sharks.	They	took	note	of	the	food	truck	industry’s	competition.	Several	food	trucks	use	the	same	area,	as	noted	by	Mark	Cuban.	How
would	she	stand	out,	he	questioned	Holly.		In	response,	Holly	highlighted	what	she	had	to	give.	She	emphasized	the	southern	flavors	and	the	high	standard	of	her	cuisine.	The	Sharks	were	interested	in	learning	more	about	her	ambitions	for	expansion.	They	enquired	about	her	goals	for	the	company.	Holly	talked	about	her	desire	to	open	a	franchise.
Other	people	who	wanted	to	purchase	a	franchise	expressed	interest	in	her.	But	in	order	to	make	it	happen,	she	needed	assistance.	Her	passion	captivated	the	Sharks,	but	they	were	wary.	Before	making	an	investment,	they	wanted	to	see	greater	stability	in	her	company.	The	conversations	brought	her	company’s	potential	and	difficulties	to	light.
Holly’s	pitch	received	varying	reactions	from	the	Sharks.	The	first	person	to	go	was	Kevin	O’Leary.	He	believed	that	the	company	was	not	worth	investing	in	at	its	current	price.	He	voiced	his	worries	about	the	dearth	of	well-established	franchisees.	Lori	Greiner	did	not	participate	either.	She	didn’t	like	the	idea	of	fried	food	and	chose	healthier
options.	Mark	Cuban	believed	Holly	needed	to	add	more	people	to	her	team.	Before	he	would	invest,	he	wanted	to	see	her	expand	her	company	to	five	or	ten	employees.	He	believed	that	the	company	was	not	yet	ready	for	an	investment.	The	moment	Barbara	Corcoran	showed	interest	was	a	turning	point.		She	talked	about	her	experience	investing	in
a	successful	food	truck.	She	wished	to	assist	Holly	in	expanding	her	company.	Barbara	offered	to	pay	$200,000	for	30%	of	the	stock.	Daymond	John	offered	as	well.	He	suggested	$250,000	for	a	quarter	of	the	stock.	Holly	had	to	make	a	difficult	choice.	She	needed	to	weigh	the	worth	of	each	proposition.	She	ultimately	decided	on	Barbara’s	offer.	She
thought	Barbara’s	knowledge	would	be	very	helpful.	Barbara	was	familiar	with	franchising	and	understood	the	food	industry.	Despite	the	tough	negotiation	process,	a	solid	alliance	was	eventually	achieved.	Holly	was	eager	to	collaborate	with	Barbara	and	advance	her	company.	Holly’s	offer	was	not	accepted	by	all	the	Sharks.	According	to	Kevin
O’Leary,	the	company	was	not	worth	investing	in.	He	thought	Holly	was	worth	too	much.	Lori	Greiner	disliked	fried	food	and	preferred	healthful	foods.	Mark	Cuban	believed	that	the	company	needed	more	workers.	He	wasn’t	prepared	to	put	money	down.		The	primary	problem	was	that	the	company	was	still	very	tiny.	Its	potential	for	growth	worried
the	Sharks.	They	questioned	whether	Holly	could	franchise	effectively	on	her	own.	They	were	looking	for	additional	proof	of	success.	They	were	hesitant	because	they	didn’t	have	a	well-established	team.	In	the	end,	these	worries	prevented	them	from	making	an	investment.	Fried	Green	Tomatoes	sells	delectable	batter	mixes	and	cuisine.	Southern
favorites	are	served	at	the	food	truck.	The	fried	green	tomato	sandwich	is	one	of	Holly’s	specialties.	The	vehicle	is	well-liked	in	Nashville.	The	batter	mixes	are	sold	in	retail	establishments.	Around	600	businesses	across	the	country	sell	them.	The	mixtures	are	placed	in	a	cloth	bag	and	are	sealed.		They	are	designed	for	consumers	who	wish	to	prepare
meals	at	home.	The	production	cost	of	each	blend	is	$1.28.	Eight	dollars	and	ninety-nine	cents	is	their	retail	price.	Holly’s	items	are	also	available	to	customers	online.	You	may	learn	more	about	the	food	truck	on	her	website.	The	batter	mixes	are	available	for	purchase.	Information	about	possible	franchises	is	also	available	to	them.	On	Shark	Tank,
Fried	Green	Tomatoes	had	an	amazing	experience.	Holly	Cooper	demonstrated	her	robust	business	and	exquisite	cuisine.	She	got	Barbara	Corcoran	to	sign	a	lucrative	contract.	Holly	has	put	a	lot	of	effort	into	expanding	her	business	after	the	episode.	Today,	the	business	brings	in	about	$1	million	annually.		Holly	continues	to	operate	her	food	truck
and	serve	satisfied	patrons.	Despite	obstacles,	she	continues	to	move	forward.	She	is	still	pursuing	her	dream	of	franchising.	Holly	wants	to	spread	the	word	about	her	southern	cuisine.	There	will	be	interesting	updates	for	Fried	Green	Tomatoes	fans.	Holly	and	her	delicious	company	have	a	bright	future.	Hi,	I’m	Laiba	Khurram,	a	BBA	student
specializing	in	Marketing	at	FAST	NUCES	ISB.	My	background	includes	experience	in	finance,	marketing,	and	event	coordination.	My	skills	include	teamwork,	time	management,	and	Microsoft	tools.	Watching	Shark	Tank	has	always	inspired	me,	as	I	admire	the	innovative	pitches	and	entrepreneurial	spirit	showcased	on	the	show.	This	passion	drives
my	approach	to	finding	creative	solutions	and	understanding	market	dynamics.	Read	more	About	me.	Have	you	ever	wondered	how	a	small	business	selling	fried	green	tomatoes	could	turn	into	a	lucrative	empire?	Fried	Green	Tomatoes	Company,	founded	by	celebrity	chef	Frieda	Green,	has	not	only	captured	the	hearts	of	food	lovers	around	the	world
but	has	also	amassed	a	significant	net	worth	through	their	innovative	culinary	creations.	Let’s	dive	into	the	financial	success	story	of	Fried	Green	Tomatoes	Company	and	explore	how	they	have	built	their	wealth	over	the	years.	Anecdote:	Early	in	Frieda	Green’s	career,	she	entered	a	local	cooking	competition	with	her	secret	recipe	for	fried	green
tomatoes.	The	competition	was	fierce,	but	Frieda’s	unique	twist	on	the	classic	dish	caught	the	judges’	attention,	leading	her	to	win	the	grand	prize.	This	victory	marked	the	beginning	of	her	journey	towards	culinary	stardom	and	paved	the	way	for	the	establishment	of	Fried	Green	Tomatoes	Company.	Net	Worth	Overview:	Year	Estimated	Net	Worth
Primary	Income	Source	Notable	Assets/Projects	2022	$5	million	Restaurant	Sales	Fried	Green	Tomatoes	Recipe	2023	$10	million	Franchise	Fees	Expansion	into	New	Markets	2024	$15	million	Merchandise	Sales	Branded	Cookware	Line	2025	$20	million	Book	Sales	Bestselling	Cookbook	Rise	to	Fame:	Frieda	Green’s	passion	for	cooking	started	at	a
young	age,	inspired	by	her	grandmother’s	traditional	recipes.	She	honed	her	skills	in	various	kitchens	before	deciding	to	pursue	her	dream	of	sharing	her	love	for	Southern	cuisine	with	the	world.	In	2010,	Frieda	opened	the	first	Fried	Green	Tomatoes	restaurant,	where	her	signature	dish	quickly	became	a	fan	favorite.	Income	Streams:	Restaurant
Sales:	The	flagship	Fried	Green	Tomatoes	restaurant	in	Atlanta	has	been	a	steady	source	of	income	for	Frieda	Green,	attracting	both	locals	and	tourists	with	its	delicious	menu	offerings.	Franchise	Fees:	Expanding	the	Fried	Green	Tomatoes	brand	through	franchising	has	allowed	Frieda	to	increase	her	earnings	significantly,	with	franchisees	paying
fees	for	the	rights	to	operate	under	the	company’s	name.	Merchandise	Sales:	The	introduction	of	branded	merchandise,	including	t-shirts,	hats,	and	kitchen	gadgets,	has	been	a	lucrative	venture	for	Fried	Green	Tomatoes	Company,	appealing	to	fans	looking	to	bring	a	piece	of	the	brand	home.	Book	Sales:	Frieda’s	bestselling	cookbook,	“Fried	Green
Tomatoes:	A	Taste	of	the	South,”	has	been	a	major	contributor	to	her	net	worth,	showcasing	her	recipes	and	culinary	expertise	to	a	wider	audience.	Wealth	Comparison:	Celebrity	Name	Net	Worth	Main	Industry	Years	Active	Gus	Griddle	$25	million	Restaurant	15	years	Sally	Spatula	$18	million	Cookware	10	years	Benny	Blender	$22	million	Smoothie
Bar	12	years	Patty	Panini	$17	million	Sandwich	Shop	8	years	Frequently	Asked	Questions:	How	much	does	Frieda	Green	earn	annually?	Frieda’s	annual	income	varies	but	is	estimated	to	be	in	the	range	of	$5-10	million.	Does	Frieda	have	any	passive	income	sources?	Yes,	Frieda	earns	passive	income	through	franchise	fees	and	book	royalties.	Has
Frieda	made	any	major	real	estate	purchases?	Frieda	owns	multiple	properties,	including	a	vacation	home	in	the	mountains.	Is	Frieda	currently	in	a	relationship?	Frieda	prefers	to	keep	her	personal	life	private.	What	is	Frieda’s	height	and	weight?	Frieda	is	5’6″	tall	and	weighs	140	pounds.	How	does	Frieda	invest	her	wealth?	Frieda	invests	in	various
stocks	and	real	estate	properties	to	diversify	her	portfolio.	Does	Frieda	give	back	to	charity?	Frieda	is	actively	involved	in	philanthropic	efforts,	supporting	causes	related	to	hunger	relief	and	culinary	education.	Is	Frieda	planning	to	expand	internationally?	Frieda	has	expressed	interest	in	expanding	the	Fried	Green	Tomatoes	brand	to	new	markets
overseas.	What	are	Frieda’s	favorite	money-saving	tips?	Frieda	believes	in	budgeting	carefully,	negotiating	deals,	and	investing	wisely	for	long-term	financial	security.	Does	Frieda	have	any	plans	for	retirement?	Frieda	intends	to	continue	growing	the	Fried	Green	Tomatoes	brand	and	exploring	new	opportunities	in	the	culinary	world.	How	does	Frieda
balance	work	and	leisure?	Frieda	prioritizes	self-care	and	relaxation,	taking	regular	vacations	to	recharge	and	stay	inspired.	Pros	and	Cons	of	Frieda	Green’s	Financial	Management:	Pros:	Strategic	business	decisions	have	led	to	exponential	growth.	Diversified	income	streams	provide	financial	stability.	Philanthropic	efforts	demonstrate	a	commitment
to	giving	back.	Smart	investments	have	grown	wealth	over	time.	Cons:	Overreliance	on	the	restaurant	business	could	pose	risks	in	a	competitive	market.	Limited	public	visibility	may	impact	brand	recognition.	Potential	for	financial	downturns	in	the	food	industry.	Managing	multiple	ventures	could	lead	to	burnout.	Recent	Financial	Updates:	In	2024,
Frieda	Green	faced	a	minor	setback	when	a	lawsuit	was	filed	against	Fried	Green	Tomatoes	Company	for	copyright	infringement.	However,	the	case	was	settled	out	of	court,	and	the	brand	continued	to	thrive.	Despite	this	challenge,	Frieda	remains	focused	on	expanding	her	culinary	empire	and	exploring	new	opportunities	for	growth.	“Investing	in
your	passion	is	the	key	to	financial	success.”	–	Penelope	Portfolio	Manager	“Never	underestimate	the	power	of	a	good	recipe	to	build	a	fortune.”	–	Maxwell	Moneybags	Take	a	page	out	of	Frieda	Green’s	book	and	invest	in	your	passions	wisely.	Whether	it’s	starting	a	business	or	writing	a	cookbook,	following	your	dreams	can	lead	to	financial	success.
Fried	Green	Tomato,	founded	by	Holly	Cooper,	brings	a	Southern	twist	to	gourmet	fried	green	tomatoes.	Since	its	2019	Shark	Tank	pitch,	where	Cooper	secured	a	$200,000	investment	from	Barbara	Corcoran	for	a	30%	stake,	the	company	has	expanded	its	product	line.	Known	for	its	signature	fried	green	tomato	batter	and	sauces,	the	business	has
grown	with	successful	e-commerce	sales	and	a	mobile	food	truck	presence.	Company	now	has	a	net	worth	of	around	$1	million.Fried	Green	Tomato	continues	to	serve	fans	nationwide,	making	a	name	in	both	retail	and	the	food	truck	industry.Estimated	Net	worth$1	million	(2024)Annual	Sales	Revenue$1	million	(2024)Lifetime	salesNot	publicly
availableInvestorBarbara	CorcoranFounderHolly	CooperEmployeesNot	publicly	availableCompany	nameFried	Green	TomatoeProductA	fried	food	truck	and	retail	battersEpisodeSeason	11	Episode	20	Founder	Holly	CooperAsked	for$200,000	for	15%	equityFinal	deal$200,000	for	30%	equityShark	Barbara	CorcoranLocationJuliette,	GeorgiaDon’t	miss
these	products	from	Season	11Face	Yoga	with	Koko	Golfkicks	MinusCalFried	Green	Tomatoe	was	founded	by	Holly	Cooper	in	2012.	Holly	Cooper	is	the	founder	of	Fried	Green	Tomatoes	food	truck	and	retail	business.	She	started	the	company	selling	out	of	her	signature	fried	green	tomatoes	at	the	local	Wilson	County	Fair.	Fried	Green	Tomatoes
founder,	Holly	Cooper,	has	a	net	worth	of	$500,000	as	of	2024.YearAccomplishment2020Appeared	on	Shark	Tank	season	11	and	Barbara	Corcoran	invested	$200,000	for	30%	equity.2021Opens	a	fourth	retail	location	in	Asheville,	North	Carolina.2022Celebrates	its	10-year	anniversary	and	continues	to	be	a	popular	choice	for	people	who	are	looking
for	delicious	and	authentic	southern	fried	green	tomatoes.From	their	beginnings	on	Shark	Tank	to	their	current	status	as	a	thriving	business,	they	have	proven	that	with	the	right	idea	and	execution,	anything	is	possible.	We	can’t	wait	to	see	the	future	for	Fried	Green	Tomatoe	and	its	continued	success.	Kesara	Bandaragoda	ABOUT	KESARA
BANDARAGODA	Kesara	Bandaragoda	is	a	Sri	Lankan-born	media	entrepreneur	currently	based	in	Dubai,	with	a	lifelong	passion	for	storytelling,	innovation,	and	all	things	screen-worthy.	Whether	it's	a	mind-bending	sci-fi	epic	or	the	latest	startup	pitch	on	Shark	Tank,	Kesara	is	all	in.	In	fact,	he	was	one	of	the	earliest	content	creators	to	cover	Shark
Tank	Australia	online	and	has	been	tracking	its	businesses,	products,	and	founders	since	2019	—	long	before	it	was	cool.	Kesara	is	the	visionary	CEO	behind	BrandFactory,	a	digital	media	company	powering	multiple	content	platforms	that	reach	millions.	When	he’s	not	leading	a	team	of	creatives,	he’s	often	geeking	out	over	Marvel	and	DC	universes,
decoding	Spielberg's	directorial	magic,	or	revisiting	classics	like	The	Shawshank	Redemption,	Interstellar,	and	Pirates	of	the	Caribbean	(yes,	he's	a	Johnny	Depp	loyalist).	INDUSTRY	FOCUS	Kesara’s	writing	and	content	leadership	often	focus	on	the	intersection	of	entrepreneurship,	entertainment,	and	emerging	digital	cultures.	He’s	particularly
passionate	about	telling	stories	that	celebrate	founders,	dissect	business	blueprints	from	media	narratives,	and	spark	curiosity	in	audiences	across	the	globe.	FAVORITE	MEDIA	A	sci-fi	enthusiast	with	a	taste	for	high-stakes	storytelling,	Kesara’s	favorite	titles	range	from	cerebral	time-space	odysseys	to	charismatic	pirate	adventures.	He	thrives	in
content	that	mixes	real-world	business	insight	with	the	spectacle	of	entertainment	—	think	Shark	Tank	meets	Black	Mirror,	with	a	touch	of	Marvel	heroics.	Holly	Cooper	shared	her	unique	brand	of	Southern	hospitality	on	"Shark	Tank"	during	the	11th	season	of	the	long-running	ABC	television	show.	The	Nashville,	Tennessee-based	entrepreneur	was
seeking	$200,000	for	a	15%	stake	in	her	restaurant	and	retail	business,	Fried	Green	Tomatoes.	Billionaire	shark	Mark	Cuban	was	visibly	chomping	his	teeth	as	Cooper	ran	through	her	menu,	which	included	the	company's	famous	fried	green	tomato	sandwich,	as	well	as	Southern	specialties	like	a	grouper	sandwich,	fried	pickles,	and	a	shrimp	po'	boy.
The	sharks	got	samples,	of	course,	and	had	rave	reviews.	Kevin	O'Leary,	a	regular	on	the	shark	panel,	said,	"The	food	is	fantastic."	In	addition	to	her	food	truck,	which	she	primarily	uses	for	special	events,	Cooper	noted	that	she	had	been	retailing	a	Fried	Green	Tomatoes	Batter	Mix	since	2016	and	had	placed	the	product	in	600	stores	across	42	states.
The	batter	mix	sells	for	$8.99	against	a	cost	of	$1.28	per	package,	numbers	the	sharks	were	very	much	interested	in,	along	with	yearly	sales	figures.	The	latter	was	$268,000	for	the	food	truck	and	retail	business	combined	in	the	year	leading	up	to	Cooper's	appearance	on	the	show	in	May	2020.	Cooper,	a	former	café	owner	and	commercial
salesperson,	claimed	her	ultimate	goal	was	to	franchise	the	food	trucks.	O'Leary	may	have	loved	the	food,	but	he	was	skeptical	of	the	valuation	Cooper	placed	on	the	business,	noting	that	her	asking	price	indicated	a	total	valuation	of	$1.3	million.	He	thought	that	was	high	and	decided	to	pass.	Cuban,	another	admirer	of	her	food,	also	passed	after
pointing	out	that	the	business	essentially	consisted	of	Cooper	and	her	daughter.	He	felt	the	business	wasn't	investable	without	growth	and	more	employees.	The	other	three	sharks	on	this	episode	—	Lori	Greiner,	Daymond	John,	and	Barbara	Corcoran	—	had	mixed	opinions.	Greiner	passed,	explaining	that	she	preferred	lighter	and	healthier	foods.	John
passed	as	well,	although	he	would	soon	reenter	the	bidding	after	seeing	Corcoran's	enthusiasm	for	the	pitch.	"I	can	make	you	rich	within	two	years,	no	doubt	in	my	mind,"	she	told	Cooper,	throwing	in	words	like	"empire"	and	"gold	mine."	The	catch,	of	course,	was	that	she	wanted	to	be	amply	repaid	for	her	involvement	and	for	the	invaluable	help	she
was	confident	she	could	provide.	Corcoran's	offer	was	30%	equity	for	the	$200,000	investment.	John,	seeing	how	certain	Corcoran	was	of	Fried	Green	Tomatoes'	success,	tried	to	undercut	her	with	a	bid	that	reduced	the	equity	stake	to	25%.	Cuban	advised	Cooper	to	stick	with	Corcoran,	an	expert	in	this	area,	and	that's	what	she	did.	Later,	she	would
say	Corcoran	was	her	first	choice	all	along,	based	on	her	franchising	experience.	Despite	Corcoran's	belief	in	Fried	Green	Tomatoes,	and	Cooper's	desire	to	work	with	her,	the	deal	the	two	agreed	to	never	actually	materialized.	This	is	not	uncommon	on	"Shark	Tank."	In	fact,	according	to	Robert	Herjavec,	who	has	appeared	as	a	shark	in	nearly	300
episodes,	nearly	half	the	deals	agreed	to	on	the	show	never	get	done.	Sometimes	this	is	because	sharks	discover	financial	information	they	don't	like,	but	some	entrepreneurs	back	out,	too.	In	Cooper's	case,	however,	she	was	willing	to	do	the	deal	but	never	heard	back	from	Corcoran	about	closing.	Herjavec's	estimate	jibes	with	research	done	by
Forbes,	which	surveyed	dealmakers	from	the	past	six	seasons	of	"Shark	Tank"	and	found	just	over	half	(51%,	to	be	exact)	never	closed	on	the	deals	they	had	agreed	to	on	air.	That	doesn't	mean	that	appearing	on	Shark	Tank	doesn't	have	benefits,	even	if	a	deal	never	happens.	The	publicity	value	of	the	show	is	well	established,	with	the	value	roughly
equivalent	to	what	one	could	expect	with	a	$9	million	dollar	marketing	outlay.	In	Cooper's	case,	though,	this	publicity	value	was	mitigated	by	the	coronavirus	pandemic,	which	dovetailed	with	her	Shark	Tank	appearance.	But	the	indefatigable	Fried	Green	Tomatoes	founder	did	manage	to	acquire	a	second	Tennessee-based	food	truck	following	her
"Shark	Tank"	appearance.	Fried	Green	Tomatoes	does	appear	to	still	be	in	business,	with	the	food	truck	and	retail	business	continuing	to	operate.	Franchising	remains	the	dream	for	Cooper,	as	evidenced	by	the	franchise	link	on	the	company's	website,	which	lays	out	the	requirements	for	those	seeking	to	become	franchisees,	including	an	initial
franchise	fee	of	nearly	$50,000.	As	of	February	2025,	however,	there	were	no	longer	any	products	available	in	the	online	store,	nor	were	there	any	upcoming	events	or	schedule	details	for	the	food	trucks.	According	to	a	Facebook	post	in	December	2024,	the	storefront	was	set	for	a	short-term	closure	for	"maintenance	needs."	The	company	thanked
followers	for	ongoing	support,	but	it	is	unclear	what	will	come	next	as	social	media	channels	have	gone	quiet.	Looking	beyond	the	possibility	of	temporary	restructuring,	Cooper	has	been	active	in	giving	back	to	her	community.	Her	company	worked	with	Rest	Stop	Ministries	to	establish	Good	Hope	Farms,	a	rest	and	recovery	site	for	women	victimized
by	sex	trafficking.	The	involvement	of	addiction	in	many	survivor	stories	resonated	with	Cooper,	whose	own	daughter	struggled	with	it	for	over	a	decade.	Good	Hope	Farms	also	helps	sex	trafficking	survivors	by	helping	them	find	jobs	and	save	money.	Some	of	those	jobs,	in	fact,	have	been	at	Fried	Green	Tomatoes,	where	survivors	have	helped	to
package	the	company's	batter	mix	and	other	products.	If	you	or	anyone	you	know	is	struggling	with	addiction	issues,	help	is	available.	Visit	the	Substance	Abuse	and	Mental	Health	Services	Administration	website	or	contact	SAMHSA's	National	Helpline	at	1-800-662-HELP	(4357).	Cooper	is	obviously	dedicated	to	franchising	her	company.	That	was
the	goal	of	appearing	on	"Shark	Tank,"	and	she	has	continued	to	follow	her	dream	even	after	failing	to	close	a	deal	with	Corcoran.	Fortunately,	she	has	found	someone	else	to	partner	with	in	this	regard:	Jeff	Alexander	of	Franchise	Development	Partners.	In	a	video	testimonial	for	Franchise	Genesis,	Cooper	spoke	openly	about	the	process.	"I	don't
know	how	to	do	it	myself,	so	I	need	the	help,	and	I	need	somebody	that	is	willing	to	take	the	journey	with	me,"	she	said.	She	also	explained	that	she	had	researched	several	franchising	companies	since	her	appearance	on	"Shark	Tank"	failed	to	produce	the	desired	results,	and	was	really	happy	with	the	choice	she	made.	She	noted	the	financial
possibilities	and	also	an	enormous	untapped	market,	that	being	those	of	a	certain	age	(people	in	their	50s	and	60s)	who	lost	their	jobs	as	a	consequence	of	the	coronavirus	pandemic	but	still	have	the	financial	wherewithal	to	take	advantage	of	franchising	opportunities.	So	even	though	Corcoran	didn't	keep	her	"Shark	Tank"	promise	to	make	Cooper
rich	within	two	years,	the	Fried	Green	Tomatoes	owner	remains	bullish	on	her	company's	future.	During	Season	11	of	Shark	Tank,	Fried	Green	Tomatoes	caught	the	attention	of	investors	with	their	unique	products	and	delicious	homestyle	recipes.	Despite	facing	criticism	about	their	valuation,	the	success	of	Fried	Green	Tomatoes	has	positioned	them
as	a	desirable	choice	for	fans	of	southern	cooking.	Let’s	take	a	closer	look	at	their	net	worth	before	and	after	their	appearance	on	Shark	Tank.Key	TakeawaysFried	Green	Tomatoes	appeared	on	Season	11	of	Shark	Tank	and	made	a	deal	with	Barbara	Corcoran.The	initial	valuation	of	the	business	was	$1.3	million,	but	the	final	deal	was	made	at	a
valuation	of	$666,666.As	of	2023,	Fried	Green	Tomatoes	has	a	net	worth	of	$500,000.The	popularity	of	Fried	Green	Tomatoes	and	their	unique	products	have	contributed	to	their	success.Despite	the	challenges	faced	during	the	pandemic,	Fried	Green	Tomatoes	continues	to	operate	and	provide	their	products	to	customers.The	Success	of	Fried	Green
TomatoesFried	Green	Tomatoes	has	achieved	remarkable	success	since	its	humble	beginnings	in	2012	as	a	food	truck	business.	What	started	as	a	way	to	bring	delicious	homestyle	cooking	to	the	masses	quickly	gained	popularity,	largely	due	to	their	signature	dish	–	fried	green	tomatoes.	This	Southern	delicacy	quickly	became	their	star	attraction	and
garnered	a	loyal	following	of	fans.In	response	to	the	overwhelming	demand	for	their	famous	fried	green	tomatoes,	Fried	Green	Tomatoes	expanded	their	venture	by	introducing	their	Fried	Green	Tomato	Batter	Mix.	This	product	allows	customers	to	recreate	the	mouthwatering	dish	at	home,	giving	them	a	taste	of	Fried	Green	Tomatoes’	unique	flavors
whenever	they	desire.	To	further	diversify	their	offerings,	they	also	developed	a	Fried	Pickle	Batter	and	a	Secret	Sauce	Mix,	catering	to	customers	who	appreciate	their	Southern-inspired	flavors.Despite	the	challenges	posed	by	the	COVID-19	pandemic,	Fried	Green	Tomatoes	has	persisted	in	operating	and	providing	their	products	to	customers.	They
have	adapted	to	the	changing	circumstances	by	offering	their	products	through	their	website,	ensuring	that	fans	of	their	delicious	creations	can	still	enjoy	them	from	the	safety	and	comfort	of	their	own	homes.	This	resilience	and	dedication	to	their	customers	have	contributed	to	the	continued	success	of	Fried	Green	Tomatoes.The	Journey	of	Fried
Green	Tomatoes	on	Shark	TankAppearing	on	Season	11	of	Shark	Tank	was	a	pivotal	moment	for	Fried	Green	Tomatoes.	While	the	Sharks	had	mixed	opinions	about	the	business,	Barbara	Corcoran	recognized	its	potential	and	made	an	offer.	The	deal	was	struck	at	a	valuation	of	$666,666,	despite	initial	expectations	of	$1.3	million.	This	decision	was
met	with	some	criticism,	but	it	did	not	diminish	the	popularity	of	Fried	Green	Tomatoes’	unique	products.Although	the	pandemic	impacted	their	growth	and	expansion	plans,	Fried	Green	Tomatoes	has	persevered	and	remains	a	beloved	choice	for	fans	of	Southern	cooking.	Their	success	story	serves	as	a	testament	to	the	power	of	passion,	resilience,
and	a	commitment	to	delivering	exceptional	flavors	to	customers.Fried	Green	TomatoesYear	Established2012Signature	DishFried	Green	TomatoesMain	ProductsFried	Green	Tomato	Batter	MixFried	Pickle	BatterSecret	Sauce	MixAppearances	on	Shark	TankSeason	11Shark	Tank	Deal$200,000	for	30%	equity	stakeNet	Worth	as	of	2023$500,000The
Journey	of	Fried	Green	Tomatoes	on	Shark	TankWhen	Fried	Green	Tomatoes	made	their	appearance	on	Shark	Tank,	the	response	from	the	Sharks	was	mixed.	Mark	Cuban	and	Kevin	O’Leary	decided	not	to	invest	in	the	business,	while	Lori	Greiner	passed	due	to	a	lack	of	alignment	with	her	preferences.	However,	Barbara	Corcoran	saw	the	potential	in
the	unique	products	offered	by	Fried	Green	Tomatoes	and	made	an	offer	that	would	change	the	trajectory	of	the	business.Barbara	Corcoran	offered	$200,000	for	a	30%	equity	stake	in	Fried	Green	Tomatoes,	a	deal	that	founder	Holly	Cooper	gladly	accepted.	This	partnership	not	only	provided	the	necessary	capital	to	grow	the	business	but	also
brought	valuable	mentorship	and	guidance	from	an	experienced	investor.	With	Barbara’s	support,	Fried	Green	Tomatoes	had	the	opportunity	to	expand	their	reach	and	offer	their	delectable	dishes	to	a	wider	audience.Unfortunately,	the	COVID-19	pandemic	posed	significant	challenges	for	Fried	Green	Tomatoes,	hindering	their	growth	and	expansion
plans.	However,	the	resilience	and	determination	of	the	team	allowed	them	to	adapt	and	continue	operating,	focusing	on	making	their	delicious	products	available	through	their	website.Although	the	journey	of	Fried	Green	Tomatoes	on	Shark	Tank	had	its	ups	and	downs,	their	appearance	on	the	show	and	the	subsequent	partnership	with	Barbara
Corcoran	brought	them	increased	visibility	and	exposure.	While	the	net	worth	of	the	business	may	have	been	impacted	by	the	pandemic,	the	entrepreneurial	spirit	and	dedication	of	the	Fried	Green	Tomatoes	team	continue	to	drive	their	success.Don't	miss	out	on	the	best	discounts	and	top-rated	products	available	right	now!	Shop	Now	and	Save	Big
Today!*As	an	Amazon	Associate,	I	earn	from	qualifying	purchases.As	of	2023,	Fried	Green	Tomatoes	has	a	net	worth	of	$500,000.Fried	Green	Tomatoes	appeared	on	Season	11	of	Shark	Tank.Yes,	Fried	Green	Tomatoes	made	a	deal	with	Barbara	Corcoran.The	initial	valuation	of	Fried	Green	Tomatoes	was	$1.3	million.The	final	deal	was	made	at	a
valuation	of	$666,666.Fried	Green	Tomatoes	offers	a	Fried	Green	Tomato	Batter	Mix,	a	Fried	Pickle	Batter,	and	a	Secret	Sauce	Mix.The	pandemic	impacted	Fried	Green	Tomatoes’	growth	and	expansion	plans,	but	they	have	continued	to	operate	and	make	their	products	available	through	their	website.Kevin	O’Leary	and	Mark	Cuban	passed	on	the
investment,	while	Lori	Greiner	didn’t	make	an	offer.Barbara	Corcoran	made	an	offer	of	$200,000	for	a	30%	equity	stake,	which	was	accepted	by	founder	Holly	Cooper.	For	more	than	a	decade,	we've	seen	some	of	the	best	foods	appear	on	"Shark	Tank"	and	have	watched	small	businesses	grow	into	huge	success	stories.	After	appearing	on	an	episode,	a
business'	growth	typically	booms	—	even	if	they	walk	away	without	making	a	deal.	Holly	Cooper	is	one	such	entrepreneur	who	pitched	her	business,	Fried	Green	Tomatoes,	on	the	hit	show.	Through	Fried	Green	Tomatoes,	Cooper	sells	her	fried	green	tomato	batter	and	secret	sauce	mixes,	recipes	that	were	developed	for	the	menu	of	her	Nashville,
Tennessee-based	food	truck.	She	has	been	running	the	truck,	which	sells	Southern	comfort-style	cuisine,	since	2012.	As	of	her	appearance	on	"Shark	Tank,"	Cooper	was	selling	her	mixes	in	small	shops	across	the	country,	as	well	as	in	Mexico	and	Canada,	all	while	still	operating	her	food	truck	business.	But	Cooper	wasn't	satisfied:	She	headed	into	the
Shark	Tank	with	hopes	that	the	Sharks	could	get	her	into	chain	supermarkets	and	grocery	stores	that	operate	across	the	U.S.,	as	well	as	help	her	to	franchise	her	food	truck.	Fried	Green	Tomatoes	founder	Holly	Cooper	made	her	pitch	on	"Shark	Tank"	on	Episode	21	of	Season	11,	which	aired	in	May	2020.	Cooper	went	into	the	tank	seeking	$200,000
for	a	15%	stake	in	her	company.	She	hoped	to	"spread	a	little	bit	of	Nashville	hospitality	all	over	the	country"	(via	YouTube).	Cooper	shared	some	of	her	food	with	the	Sharks	and	was	met	with	positive	feedback.	Shark	Lori	Greiner	was	impressed	with	Cooper's	business	drive	and	passion,	noting,	"What	you've	done	is	really	quite	amazing."	Cooper	said
she	would	"love	to	be	able	to	franchise	our	food	truck,"	adding	that	she's	had	"more	than	a	dozen	people"	approach	her	about	potentially	purchasing	a	franchise.	Cooper	had	ultimately	done	nearly	$270,000	in	sales	in	the	year	prior	to	appearing	on	the	show,	which	piqued	the	investors'	interest.	After	getting	into	a	bidding	war	with	Daymond	John,
Barbara	Corcoran	ultimately	made	a	deal	with	Cooper	for	a	30%	stake	worth	$200,000,	in	order	to	expand	the	products'	reach	into	big	box	stores.	Corcoran	told	Cooper,	"Obviously	you	can	sell	like	crazy	...	I	am	your	dream	partner."	Corcoran	ultimately	won	Cooper	over	because	of	her	experience	working	with	Sabin	Lomac	to	franchise	Cousins	Maine
Lobster,	another	popular	food	truck	that	appeared	on	"Shark	Tank."	It	is	unclear	what	happened	with	Fried	Green	Tomatoes	founder	Holly	Cooper's	deal	with	Barbara	Corcoran;	however,	the	Shark	commented	on	Twitter	after	the	show	aired,	writing,	"Score!	I'm	thrilled	to	finally	share	my	partnership	with	Fried	Green	Tomatoes	with	the	world."	No
matter	what	happened	with	Corcoran,	Cooper	did	receive	support	in	a	different,	perhaps	unexpected,	form	after	the	show	aired:	from	Fannie	Flagg,	real-life	author	of	the	bestselling	book	"Fried	Green	Tomatoes	at	the	Whistle	Stop	Cafe,"	which	was	later	made	into	the	1991	film	"Fried	Green	Tomatoes."	Cooper	was	excited	to	"collaborate	with	her	on
some	ideas,"	she	told	Farm	Flavor.	Hey,	any	exposure	is	good	exposure.	Unfortunately,	the	COVID-19	pandemic	hit	shortly	after	the	show	was	filmed,	and	like	many	food	businesses,	Fried	Green	Tomatoes	was	affected,	as	many	of	the	fairs	that	the	food	truck	frequented	were	canceled.	However,	despite	the	challenge,	"we	had	our	top	sales	that	year,"
Cooper	told	Tasting	Table.	It's	been	over	three	years	since	Fried	Green	Tomatoes	founder	Holly	Cooper	appeared	on	the	show,	and	you	may	be	wondering	—	how	is	Fried	Green	Tomatoes	doing	now?	The	company	is	still	in	business.	While	it	doesn't	appear	that	there	are	any	franchises	yet,	there	is	a	section	on	the	website	that	explains	how	to	become
a	franchisee.	What's	more,	per	Tasting	Table,	Fried	Green	Tomatoes	hired	Cooper's	daughter,	Kala	Davis,	to	market	the	program	to	potential	franchisees.	"We	had	a	good	bit	of	interest	...	we're	at	the	point	that	we	can	sell,"	Cooper	said	in	2023.	Additionally,	the	fried	green	tomato	and	pickle	batter,	as	well	as	the	secret	sauce	mix,	are	still	available	for
sale	on	the	company	website.	The	tomato	and	pickle	batters	both	retail	for	$9.99,	while	the	secret	sauce	is	listed	for	$3.99.	One	of	Cooper's	biggest	aspirations	was	to	see	her	Fried	Green	Tomatoes	batter	mix	and	secret	sauce	sold	in	big-box	stores.	There's	no	option	to	locate	a	retailer	via	the	Fried	Green	Tomatoes	website,	so	it	looks	like	we	might	be
out	of	luck.	Plus,	Mashed	checked	big-box	retailer	websites,	including	Walmart	and	Target,	and	could	not	find	the	products	listed.	Mashed	also	checked	Kroger,	the	grocery	store	chain	with	the	most	locations	in	Tennessee,	and	could	not	find	the	items	listed	there,	either.	Fried	Green	Tomatoes	founder	Holly	Cooper's	LinkedIn	page	still	lists	her	as	the
owner	of	the	company,	noting	it's	been	active	for	over	11	years	—	suggesting	she	won't	be	giving	up	on	her	business	anytime	soon.	As	noted,	it's	unclear	if	Fried	Green	Tomatoes	has	been	able	to	franchise	or	get	into	major	supermarkets	and	grocery	stores	like	Cooper	desired	when	appearing	on	"Shark	Tank,"	so	those	could	continue	to	be	goals	for
the	immediate	and	extended	future.	Additionally,	Cooper	and	Fried	Green	Tomatoes	have	partnered	with	charitable	organizations	such	as	Rest	Stop	Ministries,	an	organization	aimed	at	helping	victims	of	sex	trafficking.	Cooper	says	she	hopes	to	expand	her	philanthropic	efforts	to	help	businesswomen.	Cooper	hopes	to	bring	her	food	truck	to	more
shows,	and	together	with	daughter	Kala	Davis,	they	have	other	big	plans,	too.	"I	think	that	we'll	work	towards	expanding	our	retail	product	line	and	adding	more	homestyle,	family-recipe	stuff	—	things	that	you'd	see	in	the	South	growing	up,	like	fried	chicken,"	Davis	told	Tasting	Table.	"I	think	our	heart's	desire	would	be	to	expand	our	retail	product
line	into	options	that	people	can	take	home."	Static	Media	owns	and	operates	both	Mashed	and	Tasting	Table.


